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2010 Agenda

Welcome & Local Update

Ed Burrows
Chairman, Discover Rutland Tourism Committee

Regional Update

William Smart, East Midlands Tourism

The Cultural Olympiad
Joy Everitt, Arts For Rutland

Questions




STEAM

> A A volume and value forecasting
. model

A A way of measuring trends

St A Used by numerous UK
” &~ destinations to measure tourism

s A Utilises data from published and
unpublished sources, interviews

and trade enquiries




Tourism Headlines

A £85.79 million for the Rutland
economy +5% year on year

e A Visitor spending directly supports
over 1,500 full time jobs in Rutland
+6% year on year

A 54% of revenue comes from
overnight visitors +1% year on year

£26.56m b&b/hotel, £13.92m non serviced, £5.66m friends/relatives, £39.64m day visits

Discover
Source: STEAM 2009 Rutiand Q)




Committee Objectives 2010

National Exposure

V A high amount of coverage in a number of publications

V London Underground campaign has generated
significant interest

V Finalist in Enjoy England Awards National Finals
(Stretton Lakes)

Rutland Ambassadors

V 6 Ambassadors appointed
V  Tourism Information Packs being compiled
V Familiarisation Visit being scheduled for Spring 2011

Membership

V 25% of businesses on Discover Rutland are now
members

V  Fund for tourism post Anglian Water funding stands at
£3,400 o
V Roll out ongoing 7 join now for £50 Rutland




Can you afford to lose out on the
followmg member-only benefits

A Listing on website (worth £100)

Discounted advertising

Heavily subsidised training and skills development

o Do Do

Publicise your business to 16,000+ visitors in
newsletters

T

Opportunity to take part in Discover Rutland marketing
campaigns

Opportunities to take part in journalist visits

Support from Tourism Officers & Tourism Committee
Brochure Swap invitation

Access to Discover Rutland images & logo

The opportunity to support tourism in your county

o Do Do Do Do Do

Network opportunity




Local & Regional Activity 2010

Vel

...........

Pl us é.

ATripadvisor links

APress Trips
AOnline bookings
AHippo Trail

oay3 T
n For Tours by Air Worldwide, contact Greencastle Group Tours - See page 3

Rutland in Norman Allen Rutland triumphs at Tourism Awards
coaching brochure



National Publicity 2010

TELLER
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Discover Rutland London Underground campaign

A79% of regular Tube users respond to adverts

ATube users see Underground as OLondonds Not

A ABC1 and young professionals most responsive

Discover

Rutland

Research conducted for CBS Outdoor by NFO Worldgroup on 300 Londoners who had used Tube in previous 4 weeks



Media Coverage 2010
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Biccover Take a beak at what

Rutland has to offer!
From birdwatching or cycling around exquisite
countryside, to exploring historic market towns

and enjoying fantastic hospitality, Rutland has
on an autumn break! rythin: an unf

drink ‘ International Press coverage in:
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ABelgium
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Rutland

www.discover-rutland.co.uk

Discover

Rutland




Reaching our visitors in 2010

At shows and events S 1 =t o Dm‘”’"ﬁf"iﬂ&m‘[

Excursions (group trade show), London
Best of Britain & Ireland, London
Rutland County Show

Lincolnshire Show

Driffield Show, Yorkshire

Bird Fair, Rutland

A
A
A
A
A
A

Email marketing

ADiscover Rutland now has direct contact
with over 16,000 customers

AAd hoc seasonal deals and regular
newsletters

ANEW Advent Calendar

Qust came back from a lovely four days in Rutland. All came about from
you having a stand at Driffield S

Response from Discover Rutland e-newsletter

Discover




How can we tell that Rutland is becoming
more widely known?

Response to advertising on the London Underground

Al spoke to a couple who were visilti
up on the strength of an advert he'd seen on his daily commute to Kings
Cross undergroundb?o

Quote from Joan Broadhead, Rutland Belle

Al saw an underground advert and dec

Quote from 2010 Guide entry. Ms Laura Stephenson

Response to advertising in national press
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Mail on Sunday on 17

Quote from 2010 Guide questionnaire entry. Ms J Hammagnds
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discover-rutland.co.uk

Our most important communication tool

Key Stats

A Visits to site
Apr to Oct 2010 +15,000 60,000
Apr to Oct 2009 +23,000 45,000

Apr to Oct 2008 23,000
A Most visitors (62%) find us through
Google

A Most popular keywords to find us

ORutl and Water o (21%)
ORutl and o6 (6 %)

O0Di scover Rutl anddé ( 3 %)

To

Visitors view 4.61 pages per visit

To

Most popular content (except homepage)

O0Things to dod (14%)
6Pl aces to Stayd (3%) D,-sgve,"'\
6Rutl and Watero ( 3%) Rutland



