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£135.60 million (up 9.5% on 2017)

- Indirect £33.38m +9.7%
- Shopping £30.93m +7.7%
- Food and Drink £26.00m + 8.8%
- Accommodation £21.99m +13.7%
- Transport £12.43m + 8.5%
- Recreation £10.87m + 8.8%

1.893 million (up 2.1% on 2017)

1,754 (up 6% on 2017)




Ed Burrows, Barnsdale Lodge Disgh
. l Q Rutland g
FInances

— _ We are financially sustainable!

 Reduced annual cost commitments by £7k

- website & e-newsletter

* |ncreased Membership income to £21k

Investing in digital marketing
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Guide & Literature @

Spring Summer & Autumn Winter 2019

Discover fRes * Continue to be successful publications Discover /e
d lationship with Nimbl
R utlan d: Mu:dEZ our relationship with Nimble Rutl@nﬂgg

AUTUMN WINTER 2019-2020

SS = £897 profit share
AW = £632 profit share
* Invested in new photography

ER s At S * National distribution channel changed
RN L to Pear Distribution

-
-
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R.‘ﬁ'\fsf.n Py .gxpégféa-s e Fold Out Map — also produced by

. vl b Twerty e i nar - s poas pasvey s T

e i A ST Nimble Media with a geographic|
| focus on London, Yorkshire &
Norfolk




Guide & Literature @L‘i’w

= Revised Mini Guide & Map Pads for 2019 %Utland

 Continue to be popular
* Local distribution

= * Collect from Rutland County Museum
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James Torbell, The Falcon Disgm\
l q Rutland )
Events

Discover Rutland Food & Drink-Week

26th"October =3 November 2019 Grent. honton
RUTLAND =t i
Fecd & Drink e - Around 20 venues offering a special
- WEEK -

Discover Rutland Set Menu

Eat your way around The County of Good
Tasto with special menus, great events
and special offers

* Special offers from around 30 businesses

m For more Information, please visit
m www.discover-rutiand co.uk/f
 Great events.including;

* “ Uppingham Beer Festival (The Vaults)
* .. Rutland Food & Drink Festival (Carolyn

Acton) N[WBY
e Two Chimps Coffee School GASTI-EMA"




James Torbell, The Falcon

« 2ndYear of this fundraising event o ol
RUTLAND

BALL

Discover Rutland Annual Ball

v o DISCOVER
‘ RUTLAND * Fantastic value for money

BALL TICKET &
Sunday 3rd November 2019 . T
 Rutland Water Golf Course kindly hostedg

L

). /. 9
18:4 ) PIT
Drinks & Canapé Reception
Three Course Meal served with Wine

- "_‘,-’,‘. 2= Followed by Cheese & Port e et

: Y EVENING ENTERTAINMENT o

BN AL | peal Monsters Raised nearly £2,000 s e
; _ 1 INO ¢

(i o A2 g

! - g 4 4 . - g RE2L MONSTeRS

Disoover Ruthsad are bosting & ball at Ruthand Weter Golf Course,
1o oedebrate owr great tourtsts and hospitatity mdustry
1t will be an evening of good food, drink and fun for everyooe!




Ben Jones, The Olive Branch

PR & Marketing
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Promote Rutland Nationally as a Tourism destination

Promote Discover Rutland members locally and nationally

Promote the Discover Rutland Brand

English Tourism Week > EASTER — attractions opening
e  Mini Films > SUMMER — festivals & events
e New Website

e Rutland Food & Drink Week




Ben Jones, The Olive Branch Disgh
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PR & Marketing ~

7 o Re-Discover Rutland — 30th March to 7th April 2019

AIM - To encourage locals to rediscover the attractions in our great
county. Drive traffic to the DR website to benefit all members

HOW - Local Radio
o Rutland Radio Commercial

o Rutland Radio visited and highlighted a different
Discover Rutland Attraction each day

v oM 1 - Attraction Offers
o Attractions had the opportunity to promote
offers on DR site



Ben Jones, The Olive Branch

PR & Marketing Riitiand )

AIM — Create short films that could be used across social media through the
year to promote lots of different aspects of our great county

HOW - One aimed at families and also promoting Spring & Summer

- Used in various social media posts to promote
o Spring & summer
o Families & activities
o Discover Rutland Discover More

- One aimed at empty nesters and also promoting Autumn & Winter
- Used in various social media posts to promote
o Discover Rutland — The County of Good Taste
o Discover Rutland — Autumn Winter

- One used in Motorway services via Pear Distribution
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Motorway
Services

www.discover-rutland.co.uk



Ben Jones, The Olive Branch

PR & Marketing Riitiand )

Re-Discover Rutland — 30th March to 7th April 2019

AIM - Ajoint Events & Marketing campaign to encourage
Rutlanders to us our local restaurants/pubs/cafes etc. during a quieter
autumn period and also to attract ‘food’ tourist to Rutland

HOW - With additional sponsorship from Newby Castleman
o Create fliers went out across the county
o DR Menus that all participating venue used
o Separate website listing all the events and promotions

- Rutland Radio participation

o An advert

o Visited a different participating venue each day



Ben Jones, The Olive Branch Disgh
i Rutland
PR & Marketing —_

* Facebook videos reaching an estimated audience of

40,000

* |ncrease facebook followers from 2200 to 3000
* Increase Instagram to 1600

il - We are now getting more regular coverage across

National Media
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: The Travel Guide
Medla COVe rage The Guardian; Jan 2019

Saying Yes digital influencer T
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The Travel Guide
recommends
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Promotions

M ed ia Cove ra ge The Sunday Telegrap
17 Feb 2019

WALKS & DRIVES

The Sunday Telograp ey 300

REPORT—

Where your news comes first

Britain Insider article from USA, Feb 2019

7. INSIDER TRAVEL

The Times on Saturday, 16 Feb 2019 echarging
- T

e =t art of Rutland

‘ .

R low the stream with
0 app for ramblers
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Discover

M e d | 3 COve ra ge The Saturday Telegraph Rutland

28 Sept 2019
The Sunday Times, 12 Oct 2019
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Media Coverage

Share — Like — Retweet
#DiscoverRutland
@ DiscoverRutland

v Add our weblink to your email signature & website
v' Use our videos / logo / Brand name

v" Promote that you are members

v’ Tell us if you are happy to host journalists foc

v Review & Update your weblisting



New for 2019 ——
N~ NEW

T N - Website & Mini Films
| o4 - Dump bins

- Event display & marquees
- Members workshops

CONTINUED
- Talk & Tour events

- Mini guides & Map pads
- Beer mats collaborations with CAMRA



Group Travel & Events

* Attended Group Travel Excursions Show
with South Kesteven — January 2019

Bl - Advertised and had flier inserts in Group
il Travel World Magazine Sept

 Working with Rutland Belle’s coach
contacts

« Historic Noerman
Castle in Oakham

Discaver More...Discover Rutland!

www. discover-rutland.co.uk



Anglian Water Update

William Kirstein
Park Manager — Rutland Water
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- What We do
- The Past Year
- The Year Ahead

LOVE EVERY prov. oT WATER AT THE © 2 A LIVIN
VERY prop. ¢ oF » WHOLE NEW WAY OF LIVING. -



love
What we do? 99

angliarvater

First and foremost we are a water company!

Parks and Conservation manage access, conservation and recreation across the Anglian
estate

7 primary sites - Rutland, Grafham, Alton, Taverham, Pitsford, Ravensthopre and Hollowell

e = een o tHE HEART 2
LovE EVERY prop. pur WATER AT TRE B e L 3VIN
VERY prop mmA \WHOLE NEW WAY OF LIVING.
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Rutland Water i,fQ

Entirely Owned by AW

Primary function is a raw water storage
reservoir, abstraction takes priority over
recreation

=
£c
- =
mr
- >
Z
(&)

Duty to provide ‘access’ and to
maintain the site (a path and a car
park)

SSSI, SPA and RAMSAR site

Regulated by

- NE

OFWAT

EA

- FSC

Subject to usual planning/building
control etc.

In year 5 of the current 5 year
management period

o) EART »
LovE EVEERY prop. put WATER AT '“‘;3 WAY OF LIVING.

or A WHOLE N
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Our approach
to access

Legal duty to provide ‘access’
We want to do more than is required

Cycling

Walking

Fishing

Sailing

Wildlife watching
Events
Food/drink
Weddings
Volunteering
Picnics

Beach

Open Water swimming
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Quality and Awards

Quality Badge awarded by

@B_, J CERTl-FIl'.c;ATE of N\
" EXCELLENCE \

Council for

Learning Outside the Classroom @@ ‘

SHAaUT

QUALITY ASSURED 5
VISITOR BRITISH s
TRIATHLON

ATTRACTION

VisitEngland advisor-

\ | -
= LoVE EVERY prop. put WATER AT e PEARNS

oF » WHOLE NEW WAY OF LIVING.
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Events

{

10 Major sports
events per year Rutland

- . Marathon &
Addition of night Lol b

walk

Over 20 national &
international fishing
competitions

c.25000 visitors to
the International
Birdfair

Rutland

Spring Half
Marathon

love
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anglian
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Attractions/Activities
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Publicity .

ITV Soap Emmerdale being filmed at Rutland
Water

M Brutandwater

“ Wy UM 21 Gz ——

Chick flicks: Watch our videos to
mark the 150th Ospreys hatched at
Rutland Water

By Sumorvve Moo - sumies moon@anp b veg 0o ub
Pusished: 17 2% 27 October 2010 | Updated: 14 1522 Cetober 2018

STo00 e 10 1TV 5000 Ervesnitels s Doon T mt Satond \Wake ths mek
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Visitor Numbers 2018

NEWS -~ INYOURAREA WHAT'SON - LEICESTERCITYFC TIGERS BUSINESS SPORT -

ASSOC 'H REACH SOLUTIONS
Marketing solutions designed to grow your business

News » Leicester News » Rutland wWater

» Enter your postcode to see news and information near you

Community updates; Crime Statistics, Local News & Events and miuch more...

Rutland Water advises people to go elsewhere on
Bank Holiday Monday as car parks are full

'If you're planning on visiting this afternoon we strongly recommend you make alternative plans!"

By Adrian Troughton
SHARE n L ﬂ E O °cor~.‘1r‘.v1a;rs iy

WESTI
Let’s risé€

Learn more

“

r‘v .
a g
' b

NATERSPORTS
AQUA PARK:
CYCLING

BEACH:



Visitor Numbers 2019

Rutland Water beach is about to open for the 2019
season - here's what to expect

Why not soak up the sun there this weekend?

By Becky Jones What's On Writer '
SHARE n L m E ° 2COMMENTS 4703 28)UN 2019 = UPDATED 1731, 28 JUN 2019 WHAT'S ON

TME HEART s over toxic

PR D |
LovE EVERY prop. put WATER AT NEW WAY OF LIVING.

or A WHOLE



Visitor Numbers 2019

News + Leicester News o In (e Nesny

| Rutland Water Beach and Aqua Park shut over toxic
algae - 24 hours after it reopened

The levels of the polsonaus blue green algae are belng monitored

SHARE n ¥ m n O °1.u'/\!l>,l.' WW

THE BEACH AT RUTLAND WATER

(N ‘ MEART o
Lo r WATER A1 THE
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Visitor Numbers
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Visitor Numbers

anglianaater

800000

700000

600000

visitor num Apr - Oct

668716

586325

et

LOVE EVERY prop. put WATERATT
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Future Plans

HMEART ¢

N
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Using Data

Key Insights

+ "The UK leisure industry Is In continued growih and estimated to be valued at €125 billion in 2017"

2007

« "Consumer appetite for new experiences and keeping fit will help the sector reach £141 billion by 2022

« “Qutdoor attractions were the market's best performer in 2016, with gardens, wildlife atiractions/zoos, his

houses/castles and country parks all recording above-average increases In visiting.”

« "75% of online aduits visit an attraction at least once a year, with younger, more affluent and upscale
demographics most likely to do so.’

« “Consumers seek immersive and active experiences more than ever. Activities needn’t be technological or
obscure but rather bring people together to reconnect in an increasingly digitized worid.”

BILLION UK LEISURE
INDUSTRY GROWTT IN 2017

BILLION BY 2022




Year Ahead .

- Delivery of infrastructure projects

AT THE MEART
W WAY OF LIVING. _
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Year Ahead

- Plan to grow event programme and size of events
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anglianaater

Year Ahead

- Focus in ensuring we are delivering our operations
with environmental best practices at the heart of

what we do

- As always be open to new opportunities

. AT THE MEART o

LOVE EVERY pRrop. P WATER w0 WAY OF LIVING
VERY DRoP. PUTO +  WHOLE NEW WAY OF LIVING.
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Questions?

" A / ==
ER AT THE MEART

Love EVEERY prop. puT WAT L AP
or A WHOLE NEW wAY OF LIVING.
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Objectives

» Stimulate & Support the Rutland Offer
» Recognise & Attract Rutland’s Key Audiences
» Ensure a Sustainable Future for Tourism in Rutland







