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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

Report Section Design and Features
Headers
At the top of each pageis a band containing key information about your report

. The Years shownand The Visitor Type being presented. This will
The period covered by the report . . . R . .
Th hical / administrati dbyth t Indexation being applied change in those report sections with User
€ geographical / administrative area covered by the repo (if applicable) Controls relatingto Visitor Type (Excel File)

The section of the

STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 ECONOMIC IMPACT report you are
TOTAL -
RUTLAND Historic Prices Historic Prices viewing
User Controls (Excel File)

Above the Headers is a band containing User Controls, these allow you to adjust various features of your report to suit your needs. When using these controls the report recalcubtes and represents your
STEAM report outputs automatically. You may notice some delay between changing a setting and seeing the result, or being able to adjust a further setting, this is entirely normal.

Drop down fields allow you to change the Years shown in the tables and charts and in some sections of the report allow you to focus on specificVisitor Types. Where there is a financial component to the

sectionyou are viewing, you will be able to Index the historic financial data, by applyingan inflationary factor based on the most recent report year shown inthat report section. Where there is a trend or

comparative elementtothe section and percentage changes are shown, you have the option to apply highlighting to those valuesthat are above a certain percentage threshold (+/-3% for example). Inthe
Comparative Headlines section, the Focus Year can be any year from the trend period, the Comparison Year can only be setas a year whichis earlierthan the focus year.

REPORT CONTROLS - Please adjust the report outputs using the drop-down controls below A link back to the "Home" page,
FOCUS COMPARISON - INDEXATION - HIGHLIGHT % CHANGES allowing navigation to each
2022 v 2021 v NO b4
YEAR - YEAR Reflect Price Inflation? GREATER THAN OR EQUAL TO: section of the report
Units

Each section of the report automatically adjusts number formatting to present data in the most easily understandable way. Different visitortypes can generate impacts at very different scales and as a
result you may see figures for one group of visitors in thousands and another in millions. The units we use are:

FTEs = Full Time Equivalent jobs supported

£000s / 000s = thousands of pounds or thousands of tourist days / tourist numbers
fm/m = millions of pounds or millions of tourist days / tourist numbers
£bn /bn = billions of pounds or billions of tourist days / tourist numbers

Visitor Numbers / Visitor Days / Average Length of Stay

The term Visitor Numbers relates to the estimated number of individual visits to the area. Each type of visitor tends to stay, on average, a different length of time (Average Length of Stay). Theterm
Visitor Days relates to the estimated number of days spent within the area by the different visitor types. If you divide the visitor days by visitor numbers, you have the Average Length of Stay for that
Visitor Type

This report is copyright © Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL Comparing 2022 and 2021
RUTLAND All £'s Historic Prices

COMPARATIVE HEADLINES

KEY PERFORMANCE INDIC RS BY TYPE OF VISITOR - COMPARING 2022 & 2021 - IN HISTORIC PRICES

KEY
An increase of 3% or more Staying in Paid Accommodation

Staying with Friends All Staying Visitors Day Visitors All Visitor Types
Less than 3% change Serviced Non-Serviced Relatives (SFR)

Visitor Days| M 0.272 0.170 | 60.3% 0.506 0.398 | 27.2% 0.165 0.102 | 62.3% 0.943 0.670  40.9% 1.242 1141 8.9% 2.186 1.810 20.8%
Visitor Numbers M 0.128 0.079 | 61.6% 0.074 0.059 | 25.7% 0.070 0.041 68.7% 0.272 0.179 | 51.5% 1.242 11411 8.9% 1.514 1.320 14.7%

112.59 79.17 42.2%
Economiclmpact £M 47.21 27.26| 73.2% 38.52 26.52| 45.3% 9.511 5.433| 75.0% 95.25 59.21| 60.9% 54.26 46.19 | 17.5% 149.51 105.40 41.9%
Direct Employment | 3123 465 310 50.1% 293 225 30.6% 74 45  65.3% 832 579 43.7% 414 376| 10.2% 1,246 955 30.5%

Total Employment| 7= 1,574 1,202 30.9%

PERCENTAGE CHANGE BY VISITOR TYPE AND PERFORMANCE MEASURE - COMPARING 2022 & 2021 - IN HISTORIC PRICES

Non-Serviced “ All Staying Visitors Day Visitors All Visitor Types
(J

KEY Serviced

50.0% 80.0% X 80.0% 3 20.0% 50.0% N
Visitor Days 80.0% § °\u; ) ® © ) §
1 4 \n !
00% g 400% S 60.0% O 60.0% o 150% & 0.0% 2
Visitor Numbers 30.0% = =1 30.0%
40.0% 40.0% 40.0% 10.0%
Total Economic Impact L i
20.0% 10.0% 20.0% 20.0% 5.0% 10.0%
Bi=etpploymEns 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sectoral Distribution of Economic Impact - £M including VAT in Historic Prices Sectoral Distribution of Employment - FTEs
" RN
B Accommodation 31.02 18.17 70.8% Accommodation 397 282 40.9% W Accommodation
B Food & Drink 26.95 19.74| 36.6% Food & Drink 308 240 28.5% M Food & Drink
11.21 8.256  35.8% Recreation 156 122 27.8%
i W Recreation
W Recreation 3066 2336 31.2% Shopping 320 259 | 2355%
® Shopping 12.75 9.646  32.2% Transport 65 52| 24.4% M Shopping
112.59 7917 42.2% TOTAL DIRECT 1,246 955  30.5%
6 Transport ’ Transport
36.92 26.23  40.7% Indirect 328 247 32.5%
Direct Expenditure Categories 14951  105.40 41.9% 1574 1,202 30.9% Direct Employment Categories
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STEAM REPORT FOR 2011-2022 - FINAL .
Unindexed Key Measures
RUTLAND

Unindexed Key Measures by Year and Visitor Type for the Period 2011 to 2022

Visitor Types: Total
Serviced Accommodation

Non-Serviced Accommodation
SFR

Staying Visitor

Day Visitor
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 KEY MEASURES
RUTLAND Historic Prices Historic Prices

Economic Impact - Historic Prices - Total Visitor Numbers - Total
% Change Historic Prices £M % Change M
Year on Year Year on Year
2012 0.0% 201 -4.8%
2013 39% | 201 -0.1%
201 92% | 01 17%
o 4% s
2017- 201 2.7%
o 1 L S o ) (=) —
2018- o N N (=)} =} < ) Q )} N < Ln 201 2.1% ~
< by CJl 0 o0 ) o0 0 - U3 0 o 0
o0 %) © o - - ~ o0 < ) =) < 201¢ -1.4%
2019- ) ) =) - - — - — - © =1 - i o
2020 -55.1% 202 -56.2%
- o~ o < n O] ~N 0 (<)) o - o~ - o (] < n O] N 0 (=) o - o~
2021- - - - - - - - — — N o o 202J- - - — - — - - - - ~ o o
o o o o o o o o o o o o ] o o o o o o o o o o o o
w0l a%| N ~ N « ~ ~ N ~ « ~ ~ N i@ & & &8 § § & & N & N & O«
I Economic Impact @» e» |inear (Economic Impact) I Tourist Numbers @» @» [inear (Tourist Numbers)
Visitor Days - Total Total Employment Supported - Total
% Change M % Change ETEs
Year on Year Year on Year
2012 -4.2% 2012 -1.9%
2013 -0.5% 2013 1.8%
01 a3% 200 37% |
2015 81% | 2015 1.9%
2016- 2016 2.3%
2017 2.4% 2017 1.1%
201
8 3% 018 60% ~
2019 0.6% 2018 1.1% g
2020 -55.1% 2020 -51.6%
— ~ ) < n © N o ) =] - ~
S 08 2 F$ 92 g 53 02 2 g ¥ &  mmwm Z N 2 3 2 85 5 2 2 8 F 8
(=) o o (=) (=) o o o o (=) (=) (=) (=] [=] o o [=] [=] o [=] o [=] [=] o
~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ 2022- «~ o~ o~ ~ o~ N ~ N o~ [} o~ [}
I Tourist Days Linear (Tourist Days) I EMPLOYMENT @» e» |inear (EMPLOYMENT)

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 L _
-48%  -49%  -33%  63%  9.6%  125%  149%  133%  -504% -19.9%  -8.1%

-42%  -A7%  06%  7.5%  111%  13.8%  182%  189%  -46.6% -147%  3.0%

Total Employment -1.9% -0.1% - - - - - - -43.5%  -20.7% -
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

c Impact - Historic Prices - Serviced Accommoda

% Change
Year on Year
2012 1.8%

2013
2014
2015 -0.8%
2016
2017 1.0%
2018
2019
2020 -64.5%
2021
2022

2012 [pAE:H
2013 [efur]
2014 LX)

=)
=i
~
N
—
o
o
N

I Economic Impact

Visitor Days - Serviced Accommodation

000s

% Change
Year on Year
2012 -1.3%

s 5ok
o 10

2015 -1.8%

2016 38% |

2017 -3.1%

s son

2018 0.7%

2020 -65.5%

2011
2012
2013
2014

I Tourist Days

% Change from 2011 i) kE
Economic Impact - Historic Prices

Visitor Numbers
Visitor Days|

Direct Employment
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Historic Prices £M

2012
1.8%
-2.3%
-1.3%
-0.4%

2015 IRV

2015

2016

2013

2016 [eER:Z

2017 [Elw2]

2017

2014

2018 |ElAv
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Linear (Tourist Days)

2016
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2021

2017

2021 W@
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2018

Visitor Numbers - Serviced Accommodat

2011 to 2022 SERVICED KEY MEASURES

Historic Prices ACCOMMODATION Historic Prices

% Change 000s

Year on Year

201 -2.3%
201:

2014

201 -4.9%
201¢  2.0%
201 -4.4%
201¢
201¢  0.8%
202( -64.6%

202:
202

i8
2011
2012
2013
2014
2015
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2017
2018
2019
2020 RS
2021
2022

I Tourist Numbers @» |inear (Tourist Numbers)

Direct Employment Supported - Serviced Accommodation

% Change ETEs
Year on Year
2012 -0.4%

s A
2014 37%
2015 -5.5%
2016 2.3%
2017 -26%

2018 a6% |

2018 0.0%

2020 -53.8%

-
e

2022

-
(=]
n
o
-l
o
(o]
-

I EMPLOYMENT @» [inear (EMPLOYMENT)

2019 2020 2021 2022

"Linear" = Linear Trendline
464%  05% | 723%

-60.8%  -36.7% 2.3%

-582%  -29.1%  13.6%

-51.2%  -35.9% -3.9%
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STEAM REPORT FOR 2011-2022 - FINAL

2011 LRy

2012 REXCE
2013 REN/

N

I Economic Impact

Visitor Days - Non-Serviced Accommodation Direct Employment Supported - Non-Serviced Accommodation

000s % Change FTEs

2011
2012
2013
2014

I Tourist Days

% Change from 2011 i) kE
Economic Impact - Historic Prices

Direct Employment

© Global Tourism Solutions (UK) Ltd 2023

Economic Impact - Historic Prices - Non-Serviced Accommodation Visitor Numbers - Non-Serviced Accommodation

2011 to 2022 NON-SERVICED KEY MEASURES

Historic Prices ACCOMMODATION Historic Prices

Historic Prices £M % Change 000s

2014 kXY

2012
0.8%
-2.3%
-2.6%
-1.4%

2015 [ERL

2015

Year on Year
2010 -2.3%

201: -1.5%
2014
201!
201¢
201%

-2.3%

=} © -
S Bl El EH EH EE o L% B 3
o - © =} ~ © ) ¢ ) o0 3
S S = = U= 3 & 201 - < < o

202( -45.7%
o ~N 0 (<)) o - o~ - o (] < n [0} ~N 00 (o)) o - o~
- - — — ~ o o 202J- - - - - - - - - - o o o
o o o o o o o ] o o o o o o o o o o o o
(o)} «~ ~ ~ (o)} (o)} (o] ZOL- ~ (o] ~ (o)} ~ (o] ~ o~ ~ (o)} ~ (o)}
@» e» |inear (Economic Impact) I Tourist Numbers @» @» [inear (Tourist Numbers)

Year on Year
2012 -1.4%

2013 -2.9%
2014 125% |
2015 -19%
2016 1.4%

2017 -0.7%

2018 148% |
o261
2020 -37.5%

s S
2022 306% |

Linear (Tourist Days) I EMPLOYMENT

=

2018 EILyRI
2019 EINE]

2020
2021
2022

2016
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| 2016 |PEi

@ Linear (EMPLOYMENT)

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

amc sec mec e men mae mec uox Be e

"Linear" = Linear Trendline
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

Economic Impact - Historic Prices - SFR

% Change
Year on Year

2012
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2014
2015
2016
2017
2018
2019
2020
2021
2022
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% Change
Year on Year

2012
2013
2014
2015
2016
2017

s a3

2019
2020

-4.1%
-1.1%
0.8%
1.8%
1.3%
2.6%

1.5%

-51.1%

- ] (3]

- - -

o o o

~ ~ «~
I Tourist Days

% Change from 2011 i) kE
Economic Impact - Historic Prices

This report is copyright €

Direct Employment

Global Tourism Solutions (UK) Ltd 2023

2014

2012
-0.3%
-4.1%
-4.1%
-2.4%

2015

000s

2016

2013
1.8%
-5.1%
-5.2%
-1.1%

2017

2018

2019

Linear (Tourist Days)

2020

o1 3%

202(| -51.3%

__—
e

-4.1%
-1.1%
0.8%
1.8%
1.2%
2.6%

1.4%

Historic Prices

2011

2012

KEY MEASURES
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

Economic Impact - Historic Prices - Staying Visitor Visitor Numbers - Staying Visitor

% Change
Year on Year
2012 1.2%

2013
2014
2015 1.7%
2016
2017
2018
2019
2020
2021
202;

7
8

2011 [EEK
2012 [EER:E)
2013 [EpAL
2014 Lk

N

I Economic Impact

2011 to 2022 KEY MEASURES
STAYING VISITOR . ) .
Historic Prices Historic Prices

Historic Prices £M % Change 000s

2015 |0k

Year on Year
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% Change
Year on Year
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2020 -53.3%

2011
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% Change from 2011 i) kE
Economic Impact - Historic Prices

Visitor Numbers

Direct Employment
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STEAM REPORT FOR 2011-2022 - FINAL

RUTLAND

Economic Impact - Historic Prices - Day Visitor Visitor Numbers - Day Visitor

% Change M
Year on Year

% Change
Year on Year
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2013 2.4%
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STEAM REPORT FOR 2011-2022 - FINAL
Distributions
RUTLAND

Distribution of Key Impacts by Visitor Type, Month and Sector for the Period 2011 to 2022

Visitor Types: Total
Serviced Accommodation

Non-Serviced Accommodation
SFR

Staying Visitor

Day Visitor

This report is copyright © Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL
TLAND

Economic Impact - Historic Prices - £M - Share of Total

TOTAL
£149.51m

Serviced

Non-Serviced

Serviced

Non-Serviced

Staying Visitor

Day Visitor

This report is copyright © Global Tourism Solutions (UK) Ltd 2023

32%

26%

Visitor Days - 2022 - M - Share of Total

12%

57%

8%

2022 DISTRIBUTION BY VISITOR TYPE
Historic Prices Historic Prices

Visitor Numbers - 2022 - M - Share of Total

TOTAL 8%
1.51m 5%
5%
1508 Y
Serviced

Non-Serviced

82%

Direct Employment Supported - 2022 - FTEs - Share of Total
TOTAL
1,246 Direct FTEs
1,574 Total FTEs

37%

23% Serviced

Non-Serviced

Staying Visitor

Day Visitor

24%
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STEAM REPORT FOR 2011-2022 - FINAL 2022 DISTRIBUTION BY MONTH
RUTLAND Historic Prices Historic Prices

Economic Impact - Historic Prices - £M - Distribution of Impact by Month Visitor Numbers - 2022 - 000s - Distribution of Impact by Month
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e=OmwAll Visitors Monthly Totals amCmw Al Visitors Monthly Totals

Visitor Days - 2022 - 000s - Distribution of Impact by Month Direct Employment Supported - 2022 - FTEs - Distribution of Impact by Month
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 SECTORAL ANALYSIS

RUTLAND Historic Prices Historic Prices

SECTORAL DISTRIBUTION OF ECONOMIC IMPACT - £M INCLUDING VAT IN HISTORIC PRICES 2022 SECTORALDISTRIBUTION OFECONOMIC

SECTOR / YE 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 IMPACT - £M INCLUDING VAT IN HISTORIC
X PRICES
Accommodation| £M 11.79 11.92 12.75 14.60 14.73 15.44 16.12 18.33 20.05 9.123 15.22 25.85 Accommodation
Food & Drink £M 15.16 15.16 15.70 17.04 18.26 19.12 19.90 21.66 22.46 10.65 16.53 2246 ) (17.3%)
Indirect Expenditure .
6.341 6.334 6.562 7.147 7.646 8.013 8331 9.060 9.387 4.424 6.916 9.342 (24.7%) 75 853 Food & Drink
. 15.0%
Shopping £M 18.15 18.06 18.60 19.93 21.80 22.83 23.94 25.77 26.47 12.04 19.57 25.55 36.918 \ ( )
Transport £M 7.264 7.221 7.411 8.003 8.690 9.098 9.545 10.36 10.74 5.009 8.080 10.63 22.458

Direct Revenue 58.71 58.70 61.02 66.71 7111 74.50 77.84 85.18 89.10 41.25 66.32 93.83

VAT £M 11.74 11.74 12.20 13.34 14.22 14.90 15.57 17.04 17.82 6.503 12.85 18.77 0.342
VAT 18.765 °
Direct Expenditure £M 70.45 70. 73.22 80.06 89.40 102.22 106.92 47.75 79.17
RS Y Y Y Y Y Y I I 2 D e Recreation
Indirect Expenditure £M 22.95 2294 23.75 25.85 27.71 29.01 30.43 33.38 35.06 16.02 26.23 36.92 (6.2%)
Transport (7.1%) Shopping
(17.1%)
SECTORAL DISTRIBUTION OF EMPLOYMENT - FTES 2022 SECTORAL DISTRIBUTION OF EMPLOYMENT
NI (o JAYI N 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 - FTES
Accommodation| FTEs 431 427 427 441 410 416 402 424 435 253 282 397 Accommodation (25.2%)
Food & Drink FTEs 286 280 288 300 314 322 329 350 349 161 240 308
397
Recreation FTEs 145 142 146 153 160 164 167 178 177 81 122 156
Shopping FTEs 312 304 311 320 342 351 361 379 376 166 259 320 [Indirect Employment Food & Drink
(20.8%) (19.6%)
Transport FTEs 61 60 61 63 67 68 71 75 77 34 52 65 328 308
Indirect Employment FTEs 280 274 282 294 308 316 325 348 358 162 247 328
156
Transport (4.1%)
Recreation
9.9%
320 (9.9%)
Shopping
(20.3%)
This report is copyrig Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL
Unindexed Economic Impact
RUTLAND

Unindexed Economic Impact by Month, Year and Visitor Type for the Period 2011 to 2022

Visitor Types: Total
Serviced Accommodation

Non-Serviced Accommodation
SFR

Staying Visitor

Day Visitor

This report is copyright © Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022
RUTLAND Historic Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEAR

KEY TOTAL

An increase of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

ECONOMIC IMPACT
Historic Prices

QUARTER

% Change 2011to 2022 | 19.1% 35.4% 67.2% 37.8% 82.6% 63.3% 89.3% 73.4% 88.9% 27.7% 51.9% 61.7% 60.1% 41.2% 60.6% 82.6% 46.7%
% Change 2021to 2022 | 222.6% @ 188.9% 172.0% | 172.5% 80.7% 15.9% 23.2% 15.2% 0.1% 1.8% 8.2% 21.6% 41.9% 190.0% 68.1% 13.2% 10.1%
Average Annual Change  1.7% 3.2% 6.1% 3.4% 7.5% 5.8% 8.1% 6.7% 8.1% 2.5% 4.7% 5.6% 5.5% 3.7% 5.5% 7.5% 4.2%

2011m 7.224 6.483 7.568 8.666 7.968 7.599 21.27 24.23 m m
2012m 7.282 6.589 8.206 7.318 7.680 8.064 22.08
2013m 7.071 7.193 8.493 7.277 8.564 8.202 22.76 24.04
2014m 7.082 7.209 9.974 8.043 9.532 8.685 24.26 26.26 m
2015m 7.787 7.688 10.74 8.711 10.21 9.302 26.21 28.23
27.79 28.80 m m
28.20 30.81 m
30.56

% s101 [ asss TR
6377 2227 55 ED R
. EINER ] a62a] 2566
8.607 8.778 12.65 11.95 14.55 1241 20.57 d 8.926 41.9% 30.04 38.91 mm

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 = 2022 4, Economiclmpact by Year and Share of Total
s

share of Total [ 100.0%  100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%  150.00

Annual
Change

7.354

!

O

(=]
N

N o |

~N = ] O
ojlo|wn
I Al

ZOIGm 8.633 8.246 10.91 8.761 10.38 9.658

8.769 8.405 11.03 9.434 1131 10.06
9.410 9.223 11.93 9.966 12.71 10.88
9.628 9.656 12.62 10.92 13.47 11.46
9.935 8.791 5.541 0.636 1.164 1387

2.668 3.038 4.652 4.384 8.055 10.70

-

R

HS

~
ol B
=
o | ©
o | ©
|| 5 = =
el B o )
0 = N N
AN ~

77

<l
NN
wlw
o | @
5 B
[
w
a

149.51 BP0 120.0%

=
'S
[
o

G G G G G &G &g &b & & 100.0%

80.0%
Annual Change in Share
100.00 60.0%
Change in Share from 2011
. 40.0%
Avg Ann. Change in Share 50.00
20.0%
0.00 0.0%
I Total £M @» @» ® Share of Total %
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STEAM REPORT FOR 2011-2022 - FINAL 2011 t0 2022 SERVICED ECONOMIC IMPACT
RUTLAND Historic Prices ACCOMMODATION Historic Prices
CALENDAR YEAR

KEY SERVICED ACCOMMODATION

 Anincrease of 3% ormore ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

Less than 3% change

QUARTER

slnfe & w N
SN = » =
Nin o o i %
= lofo =) 9 o

TOTAL |% Change

o
(2]
-
o
e

a NN o
o ~N [
o o ]
~ o 00

A Fall of 3% or more JAN FEB MAR

III g
=

% Change 2011t0 2022 2.1%

% Change 2021 to 2022 | 406.5%

Average Annual Change  0.2% 2.4%

(N I R I SRR SR NER S S RS O
n o @ o b b w®» » b W W O
@ N ® N B ® © N A © © N
© B & P ® ® B O ® VW 6 ®

|2 [
ola o
o | & ©
w |5 o0

Annual

6.922

1.898 2.347
6.603

1.603 2.199
7.573

1.686 2.487
7.692

1713 2430

-0.8% 7.769 12.50 d

1938 sacs | 1a01 [IETYE
ECONOMIC IMPACT - IN HISTORIC PRICES SERVICED ACCOMMODATION
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

1.877 2472

1.885 2.558
1.797 2.399

2.033 2.665

2.084 2.738

2.051 2.636

0.383 0.483

= &

(=) N

v ~N

iy u

2 [2 G o

(=] (-2} o =

~N o ~ ~N

00 ~N Ll O
= N = = = 2 B
(=] = - -] ~N ~N ~N
= v N [ w 00 ]
B (=] = N [=] [ w

@ NN NN e e
o nlv]s|nv]b | ®
= Slwlrlu]le]o
o0 wlolrlr]lo]ls
e B B = = S B B S B B B
NJolrlolaleflelN]le]lx]lalN
rlulelr]oloflerlS]ls]lr]e]r
viISlolrlerluwlin]olslwlnds

£M Economic Impact by Year and Share of Total

34.17 41.37 50.00 35.0%

w
o
o
5
=
=
o
©O

-

w B
o |o
o |o
o | »
-

(=] N
a |~
)
o lo
-

B B
o|N
wlN
o

[
[
w
(=]
[l

All Visitor Typesm 105.91 ! 118.41 ! 141.98 63.77 30.0%
40.00
Share of Total [EA  29.3%  29.9%  31.2%  325%  30.2%  30.3%  29.3%  29.6%  29.1%  23.0%  259%  316% 25.0%
Annual Change in share [ 18% |Jaa% | Taa% | 7% oan | 35% | oow  -1a% | 200% [123% [22a% 3000 20.0%
Change in share from 2011 [ vex  [ea% [iown| a0 EEAN o1 osx o sk | aiek DImET o0 15.0%
Avg Ann. Change in Share [0 18% | 31% | 36% @ 08%  07%  00%  01%  -01%  -24%  -12%  07% 10.0%
10.00
5.0%
0.00 0.0%
N Serviced £M @ @» ® Share of Total %
This report is copyright © Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL

ECONOMIC IMPACT BY:

Less than 3% change

MONTH AND QUARTER
NON-SERVICED ACCOMMODATION
ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

A Fall of 3% or more

% Change 2011 to 2022

% Change 2021 to 2022

Average Annual Change

= s
[ o |o|x
> SN | =
o © | |©
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I B B B B B B B =
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N = vl Bw
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5 o |lo |
S Sle |
= 2 =l = °ol1°|°
1N Y a1 1 xlo|la
N |8 o | o ol |x
N S a |3 = o lwlS

ECONOMIC IMPACT - IN HISTORIC PRICES

21.85 26.17 30.73
118.41 123.84 135.60 141.98 63.77 105.40 149.51

e am em e om e s s

Share of Total |V
Annual Change in Share
Change in Share from 2011
Avg Ann. Change in Share

[
~
=
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-
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>
N
[
o
wlo
ol
a |«

t is copyright © Global Tourism Solutions (UK) Ltd 2023

NON-SERVICED ECONOMIC IMPACT
ACCOMMODATION Historic Prices

CALENDAR YEAR

QUARTER

TOTAL |% Change

jo)
=

oo | @
[} - (=]
[ (%) N
(=} ~ 00
- = 2
o w
[} ~N
~ N

III g
=

Annual
Change

1.037
0.8% 1.162
1.180
1377

1.465 10.18

W oe| oo

NON-SERVICED ACCOMMODATION

(=Y w N N - [ -
Nlej@ S | © ]
= ~N = B (5} ~N [-J
o jwly [ K NS

£M Economic Impact by Year and Share of Total

50.00 30.0%
40.00 25.0%
20.0%
30.00
15.0%
20.00
10.0%
10.00 5.0%
0.00 0.0%
I Non-Serviced £M @ @» o Share of Total %
Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 ECONOMIC IMPACT
RUTLAND Historic Prices Historic Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEAR

KEY

QUARTER
_ ECONOMIC IMPACT £M - IN HI RIC PRICES / PERCENTAGE CHANGES
Less than 3% change “ TOTAL |% Change

A Fall of 3% or more [o] DEC

% Change 2011 to 2022
% Change 2021 to 2022

0.610 6.086

3

Average Annual Change

®
=)
o
=y
o

0.323
0.337
0.361
0.375
0.339
0.031
0.430

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 = 2022 4, Economiclmpact by Year and Share of Total

B o | con

l

10.00 7.0%
-

T

. . G g 6.0%
8.00

shareof Total [ 65%  65%  64%  61%  58%  57%  58%  56%  56%  63%  52%  64% 5.0%

Annual Change in Share [0 03%  -L7% | 51% | 36% 2%  06%  -20%  -0.7% | 1.8% | -17.8% | 234% 600 4.0%

Change in Share from 2011 [/ -03%  -20% | -7.0% | -10.3%  -122% | -11.6%  -13.4% | -13.9% | -3.7%  -209%  -2.4% 00 3.0%

Avg Ann. Change in Share [0 03%  -10%  -2.3%  -2.6%  -24%  -1.9%  -19%  -17%  -04%  -21%  -0.2% 2.0%
2.00

1.0%

0.00 0.0%

I SFR £M @» @» ® Share of Total %
This report is copyright © Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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ECONOMIC IMPACT
Historic Prices

STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022
RUTLAND Historic Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEAR

STAYING VISITOR

KEY STAYING VISITOR

 Anincrease of 3% ormore ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

A Fall of 3% or more DEC

QUARTER

% Change 2011 to 2022
% Change 2021 to 2022

Average Annual Change

3.363
3.254

3.700

3.918

3.626
0.532

4.186 6.495

X K d . 6 5
ECONOMIC IMPACT - IN HISTORIC PRICES STAYING VISITOR

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 = 2022 4, Economiclmpact by Year and Share of Total

Staying Visitorm

120.00 70.0%

All Visitor Typesm . . 100.00 60.0%

Share of Total 525%  53.1%  53.8%  56.0%  53.4%  533%  52.7% 4000 50.0%

Annual Change in Share 1.2% 1.2% - -4.7% -0.1% -1.1% 40.0%
60.00

Change in Share from 2011 [/ 12%  25% | 68% | L17%  16%  04% 30.0%
40.00

Avg Ann. Change in Share 12%  12%  23%  04%  03%  01%  06%  09%  08%  07%  19% 200%

20.00 10.0%

0.00 0.0%

BN Staying Visitor £M @ @» @ Share of Total %

This report is copyright © Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 DAY VISITOR ECONOMIC IMPACT
RUTLAND Historic Prices Historic Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER

KEY DAY VISITOR

CALENDAR YEAR

Less than 3% change Q1 Q2 “ “ % Change
A Fall of 3% or more JAN FEB YL I R VNN sue | Ave | sep | ocr | wov DEC a1 Q
% Change 2011t02022| 9.0% | 31.6% | 50.6%  -9.3% | 23.6% | 32.0% | 324% -6.9% | 623% | -102% | 245% | 39.1% | 22.2% 30.1%  127%  263%  19.1%
%Change 2021102022 | 110.6% | 83.2% | 663% | 413% | 159%  -03%  20% | -11.3%  -102% -48% 09% | 108% | 175% S & | 828% | 163% | 67% 3.0%
Average Annual Change  0.8%  2.9% | 46% | -0.8%  21%  29%  29%  -06% | 53%  -09% 2% | 36% | 20% S& 21  12%  24%  17%

2011m 4.208 3.488 4.087 4.110 3.075 2.967
2012m 4.550 3.723 4.537 2910 2.900 3.235
2013m 4.229 4.030 4.183 3.162 3.495 3.308
2014m 4.166 4.048 5.419 3.427 3.383 3.288
2015m 4.645 4.450 6.264 4.019 3.885 3.648
ZOIGm 5.444 4.883 6.033 3.740 3.807 3.979

4.840

4.670

44.40 11.78 10.15 mm
43.75|ENE) 1281 9.045
2.4% 1240 oses [ETLY ETED)
3.9% 13.63 10.10 m
13.2% R 269] 134
4.9% 16.36 11.53 m
5.9% 17.10 12.26
5.3% 18.03 12.49 m
0.4% 156 | z2:1 [ R
-54.9% v [ I
65.6% s3e7 | o I R
17.5% 1534 1145

DAY VISITOR

B B
o »
v 00
~ W 00

5.604 5.150 6.345 3.981 4.061 4.219
5.794 5.524 6.708 3.939 4.334 4.219 5
5.754 5.738 7.062 4.221 4.307 4.279
5.996 5.166 3.060 0.297 0.590 0.967
2.178 2.507 3.702 2.638 3.280 3.926
4.587 4.592 6.156 3.729 3.802 3.916 X K
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 = 2022 4, Economiclmpact by Year and Share of Total

Day Visitor 44 EI:I 58.58 - -Ilgl ‘Ha 70.00 50.0%
All VisitorTypes% 934 ! 123.84 m 60.00 il ¥ Subul- ¥ o N

Share of Total 475%  46.9%  46.2%  44.0%  46.6%  46.7%  47.3%  455%  43.6%  43.8%  43.8%  363% 5000
Annual Change in Share 14%  -14% | -49% | 60% @ 01%  13% | -38% | -41%  03%  02% | -17.2% 4000
Change in Share from 2011 [/ 14%  -27% | -7.5%  -1.9%  -18%  -05% | -43% | -82% | -80% | -7.8% | -236% 3000
Avg Ann. Change in Share 14%  -14%  -25%  -0.5%  -04%  -0.1%  -0.6%  -10%  -0.9%  -0.8%  -21% 2000

= &
5 9
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o N
e »
N 9
g a
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o &
] o
N Y
ol ©
()] v w
N I N
Sl g
o | o N

-3
R
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135

40.0%

30.0%

20.0%

10.0%
10.00
0.00 0.0%
BN Day Visitor £M @» @» ® Share of Total %

This report is copyr Global Tourism Solutions (UK)
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STEAM REPORT FOR 2011-2022 - FINAL
Visitor Numbers
RUTLAND

Visitor Numbers by Month, Year and Visitor Type for the Period 2011 to 2022

Visitor Types: Total
Serviced Accommodation

Non-Serviced Accommodation
SFR

Staying Visitor

Day Visitor

Report Prepared by: Alison Tipler. Date of Issue: 30/06/23

This report is copyright © Global Tourism Solutions (UK) Ltd 2023
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

VISITOR NUMBERS BY: MONTH AND QUARTER
TOTAL
VISITOR NUMBERS IN MILLIONS / PERCENTAGE CHANGES

KEY
An increase of 3% or more
Less than 3% change
JAN
-21.0%
% Change 2021 to 2022 | 115.2%

A Fall of 3% or more

% Change 2011 to 2022

Average Annual Change -1.9%
o0l os
202 ouss
20l o
20T ouss
00 0w
2016070 oaeo

0.169
0.169
0.164
0.166
0.056
0.120

SHARE OF MARKET|R {1 & §

All Visitor Typesn
Share of Total - 100.0%
Annual Change in Share

Change in Share from 2011
Avg Ann. Change in Share

This report is copyr Global Tourism Solutions (UK)

Qi
FEB
-4.9%

88.9%

-0.4%
0.128
0.130
0.138
0.134
0.144
0.156
0.158
0.164
0.166
0.146
0.064

0.122

2012

100.0%

MAR
8.5%
70.9%
0.8%

0.150

0.160

0.148

0.179

0.201

0.192

0.195

0.199

0.204

0.086

0.095

0.162

100.0%

APR

-29.4%
53.9%

-2.7%
0.154
0.111
0.112
0.118
0.133
0.125
0.129
0.125
0.131
0.009
0.071

0.109

2014

100.0%

Q2
MAY
-4.2%

22.8%

-0.4%
0.122
0.111
0.127
0.123
0.136
0.132
0.138
0.143
0.141
0.017
0.095

0.117

2015

100.0%

2011 to 2022

T s | ave | see | ocr | wov DEC

-4.0%  23%  -23.0%  215% -312%  -63%  3.0%  -8.1%
-3.8%  -11%  -111% -13.9% -102%  -4.8%  4.9%  14.7%
04%  02%  -21%  2.0%  -2.8%  -06%  03%  -0.7%

2016 2017 2018 2019 2020 2021 2022 M
100.0%  100.0%  100.0%  100.0% 100.0%  100.0%  100.0% 1.50
1.00
0.50
0.00

I Total M

Annual

CALENDAR YEAR

% Change

VISITOR NUMBERS TOTAL

2013

VISITOR NUMBERS

QUARTER

@
-5.9% -14.0% -1.7% -10.8%
87.8% 19.6% -9.1% -2.9%
-0.5% -1.3% -0.2% -1.0%

0.430

0.444 0.342 m
0.427 380
0.448
0.492
0.516

0.522

0.051 0.171

0.531

0.534

0.399

0.215

0.404

Visitor No.s by Year and Share of Total

2012

2013

2014

120.0%

- a» 100.0%
80.0%
60.0%
40.0%
20.0%
0.0%

@ @» ® Share of Total %

2021

Report Prepared by: Alison Tipler. Date of Issue: 30/0¢€
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STEAM REPORT FOR 2011-2022 - FINAL

2011 to 2022 SERVICED VISITOR NUMBERS

RUTLAND
VISITOR NUMBERS BY: MONTH AND QUARTER
CALENDAR YEAR
KEY SERVICED ACCOMMODATION

QUARTER

An increase of 3% or more MBERS IN THOUSANDS / PERCENTAGE CHANGES
Less than 3% change Q1 Q2 “ “ % Change
A Fall of 3% or more JAN FEB mMAR | aprR | mavy || wun | TR TR TR a1 Q
% Change 201102022 -43.6% | -6.5%  0.6% | -14.4% | 25.4% | -12.2% | 31.8%  -164% | 33.7% | -185% | 33.0% | 360% @ 2.3% 13.4%  -03% | 13.6% || 14.2%
%Change 2021102022 | 361.8% | 458.4% | 375.2% | 373.2% | 271.4% | 247% | 137%  10%  28%  29% | 68% | 180% | 616% T B | 4002% |1525% | 55% | 7.9%
Average Annual Change | -4.0% | -0.6% 0%  -13%  23%  -11%  29%  -15% |34% 0 -17%  30% | 33%  02% £& 1%  00%  12%  13%
2011m 9.4 123 14.4 11.8 11.2 10.2 36.1 33.2 E m
2012m 7.0 113 15.5 10.6 10.5 10.7 2 -2.3% 33.8 31.8 m m
2013m 7.4 14.8 18.4 8.2 12.0 11.4 9.2% 40.5 31.6 ﬂ ﬂ
2014m 6.7 12.8 173 84 13.4 10.6 5.2% 36.8 324 m

0]
]

-4.9% 36.4 304

2 sl D

2015m 6.7 133 16.5 7.7 129
ZOIGm 6.9 139 16.7 9.0 129

©
w
= =
N
[

6.4 125 15.1 9.3 13.6 9.0 -4.4% 34.0 319 m ﬂ
6.8 13.2 15.7 9.8 14.7 9.5 5.9% 35.7 34.0 m ﬁ
6.8 13.2 15.9 9.9 149 9.6 0.8% 36.0 344

6.6 123 6.4 0.7 12 0.6 -64.6% 253 25

11 2.1 3.0 21 3.8 7.2 7 61.3% 6.3 13.1 ﬂ ﬂ
53 115 145 10.1 14.1 9.0 61.6% 313 331

y
-
N
0 [
n N

VISITOR NUMBERS SERVICED ACCOMMODATION

SHARE OF MARKET|R {1 & § 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 000s Visitor No.s by Year and Share of Total

Share of Total 7.6%  7.8%  85%  88%  7.6%  7.6%  7.0%  73%  75%  60%  60%  85%

1

10.0%

| wos]  sss] 1303

8.0%

100.00
Annual Change in Share [0 26% |93% ["3a% || 13a% | -11% | 69% | 38% | 22% | -193% 00% | 40.9% 6.0%
Change in Share from 2011 [/ 26% | 121% || 158%  03%  -0.8% | -7.6% | -42%  -21% | -209%  -21.0% | 11.3% 0%

50.00

Avg Ann. Change in Share [0 26% |60% ['53% | o01%  -02%  -13%  -06%  -03%  -23%  -21%  10%

2.0%
0.00 0.0%
N Serviced 000s @ @» ® Share of Total %
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VISITOR NUMBERS

STEAM REPORT FOR 2011-2022 - FINAL
2011 to 2022 NON-SERVICED
RUTLAND

VISITOR NUMBERS BY: MONTH AND QUARTER
CALENDAR YEAR

KEY NON-SERVICED ACCOMMODATION

 Anincrease of 3% ormore VISITOR NUMBERS IN THOUSANDS / PERCENTAGE CHANGES
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VISITOR NUMBERS

STEAM REPORT FOR 2011-2022 - FINAL
2011 to 2022
RUTLAND

VISITOR NUMBERS BY: MONTH AND QUARTER
CALENDAR YEAR

KEY

 Anincrease of 3% ormore VISITOR NUMBERS IN THOUSANDS / PERCENTAGE CHANGES
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

VISITOR NUMBERS BY: MONTH AND QUARTER
CALENDAR YEAR

KEY STAYING VISITOR
 Anincrease of 3% ormore VISITOR NUMBERS IN THOUSANDS / PERCENTAGE CHANGES
Less than 3% change Q1
A Fall of 3% or more JAN FEB MAR
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

VISITOR NUMBERS BY: MONTH AND QUARTER
CALENDAR YEAR

KEY DAY VISITOR

DAY VISITOR VISITOR NUMBERS

2011 to 2022

QUARTER
Less than 3% change Q1 Q2 “ “ % Change
A Fall of 3% or more JAN FEB YL I R VNN sue | Ave | sep | ocr | wov DEC a1 Q
% Change 201102022 | -21.4% | -5.1% | 86% | -346% | -10.9% | -49% | -45% | -32.9% | 17.0% | -353% | -102% 03% | -11.9% -62%  -187%  -8.9%  -14.2%
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RUTLAND

Visitor Days by Month, Year and Visitor Type for the Period 2011 to 2022

Visitor Types: Total
Serviced Accommodation

Non-Serviced Accommodation
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

VISITOR DAYS BY: MONTH AND QUARTER
CALENDAR YEAR

VISITOR DAYS

2011 to 2022

KEY TOTAL
QUARTER
An increase of 3% or more VISITOR DAYS IN MILLIONS / PERCENTAGE CHANGES

Q1 Q2

Less than 3% change TOTAL |% Change

A Fall of 3% or more JAN FEB YL I R VNN sue | Ave | sep | ocr | wov DEC Q2
% Change 201102022 -16.1% | -4.4% | 13.5% | -151% | 122% | 7.4% | 177% | 52% || 281% | -207% -18% | 91% | 3.0% 24%  07% | 157% | -4.3%
%Change 2021102022 | 156.1% | 113.6% | 99.4% | 9.5% || 344%  05% | 60% @ -03% | -11.9%  -9.9% | -34% | 89% | 208% T $ | 184% | 324% 23%  -13%

Average Annual Change  -15%  -04%  12%  -14%  11%  07%  16%  05%  26%  -19%  -02%  08%  03% £ &  -02%  01%  14%  -04%
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STEAM REPORT FOR 2011-2022 - FINAL
SERVICED VISITOR DAYS

2011 to 2022

RUTLAND
VISITOR DAYS BY: MONTH AND QUARTER
CALENDAR YEAR
KEY SERVICED ACCOMMODATION

QUARTER

An increase of 3% or more VISITOR DAYS IN THOUSANDS / PERCENTAGE CHANGES
Less than 3% change Q1 Q2
A Fall of 3% or more JAN FEB MAR APR MAY Q1 Q2
% Change 2011 to 2022 | -33.8% -17.6% 10.4% 11.0% 50.1% 15.1% 44.6% 24.2% 18.8% -3.7% 23.2% 5.7% 13.6% -11.4% 25.6% 28.2% 9.2%
% Change 2021to0 2022 | 361.2% @ 458.3% 375.6% | 372.9% @ 270.8% 24.6% 13.6% 0.7% 2.8% 2.9% 6.8% 18.0% 60.3% ‘_g go 395.3% 146.1% 5.0% 7.0%
Average Annual Change = -3.1% -1.6% 0.9% 1.0% 4.6% 1.4% 4.1% 2.2% 1.7% -0.3% 2.1% 0.5% 1.2% E g -1.0% 2.3% 2.6% 0.8%

2011m 18.2 21.8 249 22.8 225 20.9 -
2012m 14.9 19.9 254 20.8 21.8 226 -
2013m 15.2 21.8 30.1 184 235 23.0 ﬂ
2014m 15.1 20.9 30.5 20.7 293 24.0 m
2015m 16.4 21.1 29.2 204 293 24.8 m
ZOIGm 16.2 215 32.0 223 303 24.0 -
14.8 194 28.9 23.1 323 235 ﬂ
15.9 20.5 30.0 243 347 249 -
15.9 20.5 304 245 35.2 25.2 -

16.4 . 64.9 sz I ED

1 -13% 603 =: IR
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15.1 19.1 123 1.6 2.7 m -65.5% 46.5 6.1 ﬁ m
26 3.2 5.8 5.4 9.1 ﬂ 69.5% 116 33.8 b
12.0 18.0 27.5 253 33.8 241 m 60.3% 57.6 83.2 “
2011 202 2013 2014 2015 2016 2017 2018 2019 2020 2021 202 Visitor Days by Year and Share of Total
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shareof Total M 113%  116%  123%  13.1%  119%  119%  113%  115%  115%  88%  94%  125% 25000 ) 10.0%
-
Annual Change in Share [0 31% |'55% [Tea% || 92% | o04% | 5a%  19%  01% | -232% | 62% ["327% | 20000 8.0%
Change in Share from 2011 [/ 31% ss% ["157% [sa% | s5% | -02%  17%  19% | -217% | -16.9% | 103% | 15000 6.0%
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RUTLAND

VISITOR DAYS BY:

KEY

2011 to 2022

MONTH AND QUARTER
NON-SERVICED ACCOMMODATION

An increase of 3% or more VISITOR DAYS IN THOUSANDS / PERCENTAGE CHANGES

A Fall of 3% or more JAN FEB YL I R VNN sue | Ave | sep | ocr | wov DEC
% Change 2011t02022 105.8%  38.3%  86.5%  41.1%  43.6%  29.6%  51.7%  63.9%  60.7%  60.2%  713% 187.2%  55.3%
% Change 2021t0 2022 4074.8% 3920.7% 4376.1% 271.9% 33.0%  47%  19.6%  163%  -82% -13.2%  3.5%  43.6%  27.2%
Average Annual Change | 9.6% 3.5% 7.9% 3.7% 4.0% 2.7% 4.7% 5.8% 5.5% 5.5% 6.5% 17.0% 5.0%
2011m 5.3 7.4 9.8 26.1 42.6 43.6 ﬁ m “ 14.1
2012m 6.0 7.7 10.6 259 394 411 E n ﬂ
2013m 5.9 73 10.6 23.7 38.3 38.6 m m m
2014m 6.5 8.2 121 25.9 43.2 43.6 m m m -
2015m 6.8 8.5 12.6 26.8 45.2 453 m 77.4] m
2016m 7.2 9.0 12.6 27.1 459 46.2 m m m
74 9.3 123 28.7 483 46.0 “ m E 17.5
9.3 114 14.6 30.7 56.0 51.9 67.7 ﬂ ﬂ m
111 126 162 37.0 628 55.9 [ 612 23]
117 9.9 8.8 10 25 ] aasl [ 214
03 03 04 99 460 541 [ o3 [ 269
109 103 18.3 36.8 61.2 56.6 ﬁ m m

1 5
VISITOR DAYS
SHARE OF MARKET|R {1 & § 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
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shareof Total [ 154%  15.6%  153%  167%  161%  160%  161%  17.6%  193%  22.9%  220%  23.2% 1000

Annual Change in Share [0 17%  -23% | 94% || 38% 02% os5% | 93% |[9a% ["187% | 39% ['53%
300.00

Change in Share from 2011 [/ 17%  -0.6% | 87% [ae% |aa% [Tao% | 1a7% | 255% [Taso% || a31% | 507%
200.00

Avg Ann. Change in Share [0 17%  -03%  29%  11%  09%  08%  21% | 32% | '5a% | a3% [ ae%
100.00
0.00
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CALENDAR YEAR

% Change
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75.2%
f'gu % 4165.1%
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225
-2.6% 243
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14.1% 26.8
4.0% 27.9
3.1% 28.8
3.0% 29.0
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-46.7% 304
53.4% 0.9
27.2% 39.5

VISITOR DAYS

QUARTER

W @ | o |

37.6% 58.9% 87.0%
40.6% 9.9% 3.5%
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RUTLAND

VISITOR DAYS BY: MONTH AND QUARTER
CALENDAR YEAR

2011 to 2022 VISITOR DAYS

KEY

QUARTER
An increase of 3% or more VISITOR DAYS IN THOUSANDS / PERCENTAGE CHANGES
Less than 3% change Q1 Q2 “ “ % Change
A Fall of 3% or more JAN FEB YL I R VNN sue | Ave | sep | ocr | wov DEC a1 Q
% Change 2011t02022 2.1%  13% | 13.9% | 10.7% | 17.0% | 97% | 160% || 163% | 183% | 110% | 175% | 211% | 126% 47%  124%  167%  17.6%

1098.7%  81.3% 5.1% 17.0%
0.4% 1.1% 1.5% 1.6%

% Change 2021 to 2022 | 1172.7% 1184.6%  917.2% | 298.2% 43.0% 8.3% 12.5% 8.1% -8.6% -5.5% 16.4% 32.6% 62.3%

Annual
Change

Average Annual Change  0.2% 0.1% 1.3% 1.0% 1.5% 0.9% 1.5% 1.5% 1.7% 1.0% 1.6% 1.9% 1.1%
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wlD] s e slnamlE BT o -
D] 1: e wlnamlE G o -
] 1 e wll@mlE GBI o -
s w0 sl m s iR e -
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 000s Visitor Days by Year and Share of Total

— —= e ey
shareof Total [ 6.9%  69%  69%  66%  62%  61%  61% 6%  61%  67%  56%  7.5% 15000 ! \ ! 6.0%

200.00 8.0%

Annual Change in Share 02%  -07% | -33% | 5.9% | -20% 02%  -06% 09% | 89% || -161% | 324%
Change in Share from 2011 [/ 02%  -05% | -3.8% | -95% || -11.3% | -112% | -117% | 11.0% | 31% | -186% | 94%
Avg Ann. Change in Share 02%  -02%  -13%  -24%  -23%  -19%  -17%  -14%  -0.3% 1%  09% o000

100.00 4.0%

2.0%

2011
0
2013
201
2016
0
0

0.00 0.0%

I SFR 000s @ @» ® Share of Total %

Page 34



STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

VISITOR DAYS BY:

KEY

An increase of 3% or more

MONTH AND QUARTER

STAYING VISITOR

2011 to 2022

VISITOR DAYS IN THOUSANDS / PERCENTAGE CHANGES

STAYING VISITOR

CALENDAR YEAR

VISITOR DAYS

QUARTER

Less than 3% change Q1 Q2 “ “ % Change
A Fall of 3% or more JAN FEB YL I R VNN sue | Ave | sep | ocr | wov DEC a1 Q
% Change 2011t02022 -0.2%  -2.4% | 28.3% || 22.6% | 412% | 229% | 4a2% || a67% | a29% | 228% |368% | 507% | 325% 9.1%  29.3%  44.9%  35.2%
% Change 2021102022 | 874.1% | 7802% | 676.2% |305.0% | 67.7% | 97% | 17.3% | 115% | 58% | -69% | 7.0% | 336% | 409% T $ | 7601% | 67.8% | 82% | 7.8%
Average Annual Change  0.0%  -02%  26%  21% | 37%  21% | a0% | a2% | 39%  21% | 33% | ae% 30% £& osw 27 | a1 | 32%
2011m 44.4 36.6 433 67.6 77.8 74.5 89.0 ﬂ E 1243 219.8 m ﬂ
2012m 403 34.6 445 64.5 731 73.2 ﬁ m 1194 210.8 m ﬂ
2013m 40.4 36.2 49.4 59.1 73.6 709 E ﬂ 126.0 203.5 m
2014m 404 35.8 51.1 63.8 84.6 76.9 E m m 1273 2253 m
2015m 42.6 36.5 50.4 64.7 86.9 79.7 m ﬁ ﬂ 129.5 231.2 m
ZOIGm 429 37.4 53.5 67.2 88.7 79.8 - m ﬂ 133.8 235.7 m
419 35.7 49.9 70.2 93.7 793 m m m 127.4 2433 mm
45.6 39.0 53.6 74.0 104.3 86.9 m ﬁ 138.2 265.3 m m
47.8 404 55.7 80.8 111.8 91.2 m 1439 283.8 m
478 354 251 35 6.0 ] sad BT 1084 ] 2ssa]
45 41 72 205 654 s34 Y [ soa] a2 158 1693 [ 1235
443 35.7 55.6 82.8 109.8 91.5 m 47.0 “ 135.6 284.1

9 .
VISITOR DAYS STAYING VISITOR

SHARE OF MARKET|R {1 & § 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 000s Visitor Days by Year and Share of Total

809.4 883.3

=)
a

50.0%

[
[

All Visitor Typesn m
Share of Total - 6% 342%  344%  364%  342%  341%  335%  352%  36.9%  384%  37.0%  432% oo
Annual Change in Share 18%  07% | 58% | -61% -03%  -16% | 50% | 49% | a0% | -37% | 167% 60000 30.0%
Change in Share from 2011 [/ 18%  26% | 85%  18%  15%  -01% | 49% || 101% | 145% | 102% | 286% .00 20.0%
Avg Ann. Change in Share 1.8% 1.3% 2.8% 0.5% 0.3% 0.0% 0.7% 1.3% 1.6% 1.0% 2.6% E
200.00 = 10.0%
0.00 0.0%

I Staying Visitor 000s @» @» ®Share of Total %
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RUTLAND

VISITOR DAYS BY: MONTH AND QUARTER
CALENDAR YEAR

KEY DAY VISITOR

An increase of 3% or more VISITOR DAYS IN MILLIONS / PERCENTAGE CHANGES

DAY VISITOR VISITOR DAYS

2011 to 2022

QUARTER

Less than 3% change Q1 Q2 “ “ % Change
A Fall of 3% or more JAN FEB mMAR | aprR | mavy || wun | TR TR TR a1 Q
% Change 201102022 | -21.4% | -5.1% | 86% | -346% | -10.9% | -49% | -45% | -32.9% | 17.0% | -353% | -102% 03% | -11.9% -62%  -187%  -8.9%  -14.2%
%Change 2021102022 | 95.3% | 69.9% | 542% | 311% || 7.5% | -7.5% | -5.4% | -17.7% | -168%  -1.7% | 64% 27% | 89% T & | 696% | 7.8% | -13.4% -45%
Average Annual Change  -1.9%  -0.5%  08% | -3.0%  -10%  -04%  -04%  -3.0%  15% | 2%  -09%  00%  -11% £ &  -06% -17%  -08%  -13%

R, o0s20] 0o

-5.1% o302 | o2z [IEE IR
-0.9% oses | ozes [EE IR
1.1% 0303 | oze1 [IEEEE IR

11.9% 0a37 | ozze [T EEE
3.5% oaso | oaza E S

3.3% 0469 0336

1.3% oazs | oa2e [ICEZ RS

2.1% 0477 0329
-56.1% o3ss | ooss [T RS
63.3% 0.207 0.243 m
8.9% oss1 | ozez [ EEE

DAY VISITOR

2011“ 0.134 0.111 0.130 0.131 0.098 0.094
2012“ 0.139 0.114 0.139 0.089 0.089 0.099
2013“ 0.125 0.119 0.124 0.094 0.103 0.098
2014“ 0.120 0.117 0.156 0.099 0.097 0.095
2015“ 0.132 0.127 0.178 0.114 0.111 0.104
ZOIG“ 0.153 0.137 0.170 0.105 0.107 0.112

0.154 0.141 0.174 0.109 0.111 0.116 b

0.153 0.146 0.177 0.104 0.114 0.111
0.148 0.148 0.182 0.109 0.111 0.110

0.150 0.129 0.077 0.007 0.015 0.024

=
o
© =)

0.054 0.062 0.091 0.065 0.081 0.097

0.105 0.105 0.141 0.085 0.087 0.090

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
All VisitorTypesnm . 357 2.415

0.127

Visitor Days by Year and Share of Total

2.00 70.0%
S ™ P, -

60.0%
shareof Total [ 66.4%  65.8%  65.6%  63.6%  65.8%  659%  66.5%  648%  63.1%  616%  63.0%  56.8% 150 50.0%
Annual Change in Share [0 09% -04% | -30% [35% | 02%  08%  -25%  -27%  -23%  23% | -9.8% 40.0%
1.00
Change in Share from 2011 [/ 0.9%  -13% | -43%  -09%  -08%  01%  -25% | -51% | -7.3% | -5.2% | -14.5% 30.0%
Avg Ann. Change in Share [0 -0.9%  -0.6%  -14%  -02%  -02%  00%  -04%  -06%  -08%  -05%  -13% ., 200%
B | (o] & WO OOl O
i | (= b=l b= E=
S EEEEEEREE o 10.0%
o o [V LY [&Y KoV
0.00 0.0%
I Day Visitor M @» @» ® Share of Total %

Page 36



STEAM REPORT FOR 2011-2022 - FINAL )
Direct and Total Employment
RUTLAND

Direct and Total Employment by Month, Year and Visitor Type for the Period 2011 to 2022

Visitor Types: Total
Serviced Accommodation

Non-Serviced Accommodation
SFR

Staying Visitor

Day Visitor

This report is copyright © Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL

2011 to 2022 TOTAL EMPLOYMENT
RUTLAND
CALENDAR YEAR
KEY TOTAL
QUARTER
An increase of 3% or more MENT IN FULL TIME EQUIVALENTS (FTEs) / PERCENTAGE CHANGES

Less than 3% change Q1 Q2 TOTAL |% Change

A Fall of 3% or more JAN FEB YL I R VNN sue | Ave | sep | ocr | wov DEC a1 Q
% Change 201102022 -14.3% | -65% | 11.6% @ -8.6% | 148% | 53% | 172% || 122% | 186% | -140% -08% | 45% | 3.8% 29% [35% ['157% | -34%
% Change 2021102022 | 187.4% | 159.1% | 148.4% |1334% | 604% | 52% | 104% | 57% | 68% | -52% 10% | 100% | 309% T % |1625% | 498% | 31% @ 1.9%
Average Annual Change  -1.3%  -0.6%  11%  -0.8%  13%  05%  16%  11%  17%  -13%  -01%  04%  03% £ &  -03%  03%  14%  -03%

2011 A1 1,490 1,333 1,499 1,668 1,534 1,487

1,980 1,527
1,647

1,743

,875

20120 3135 1,489 1,336 1,579 1,424 1,466 1,524 . 1,468
01

1,503 1,263 - . 1,577

1,638

2013 A1 1,434 1,400 1,677 1,405 1,575 1,524
plat3FTES 1,410 1,382 1,799 1,481 1,654 1,554 2,164
Py FTES 1,449 1,396 1,885 1,519 1,693 1,577

2016

FTEs 1,550 1,451 1,915 1,496 1,685 1,606

pluvl FTES 1,537 1,448 1,837 1,543 1,760 1,619

1,607
p b FTES 1,600 1,535 1,925 1,586 1,904 1,691 )
2000033 1se2 ass7 1e7 | ses | a4 1721 [ENEA

2020 3145 1,572 1,394 958 176 267 293

2021 3145 444 481 674 653 1,098 1,489 2,070 h 533

s =
2022 7= 1,276 1,245 1,673 1,525 1,760 1,566 m 2,188 y. 1,57 30.9% 1,398
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 .. Employment (FTEs) and Share of Total (%)
Total Employment | 343 m ,754 57

1,687

1,708

)
W
=y

HI

---ﬁ.ﬁ--;;--ﬁ 100.0%
share of Total [ 100.0%  100.0%  100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 1000% %500 s
Annual Change in Share
1,000 60.0%
Change in Share from 2011
) 40.0%
Avg Ann. Change in Share 500
20.0%
0 a e EaEd- = 0.0%

[ Total FTES @ @» ® Share of Total
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STEAM REPORT FOR 2011-2022 - FINAL

2011 to 2022 SERVICED DIRECT EMPLOYMENT
RUTLAND
EMPLOYMENT BY:
CALENDAR YEAR
KEY SERVICED ACCOMMODATION
QUARTER
An increase of 3% or more DIRECT EMPLOYMENT IN FULL TIME EQUIVALENTS (FTEs) / PERCENTAGE CHANGES
A Fall of 3% or more JAN FEB MAR | APR AT sue | ave | ser | oct NOV DEC a1 Q2
% Change 201102022 -21.3% | -16.3% | 40% | -6.0% | 150% | -55% | a9% | 75% | -a9% | -125% | -as% | -125% || -3.9% 207% | 11%  2.7% | -9.6%
% Change 2021102022 | 211.3% | 250.7% | 295.3% | 255.1% || 200.7% | 109% | 103%  30% | 32% | 29% | as% | 47% | 50a% T $ | 2548% | 1053% | 53% | 40%
S w©
Average Annual Change  -1.9%  -1.5%  04%  -05%  14%  -0.5%  04%  0.7%  -04%  -11%  -04% -11%  04% £&  -10%  01%  02%  -0.9%
20110 3133 468 494 529 526 498 487 473 Eﬂmm 374 484 497
20161 429 469 694 485 553 ass| S 66| soo|  aze] aro]  seo|  so1 [P 531
2007 T 603 401 577 as1 S o6 aos| ase| asa| s P 6% 488
20181 623 513 611 ] saa]  esn) si2| a3 ara|  aes]| s RS 507
EMPLOYMENT SERVICED ACCOMMODATION

SHA MARKET | {0ik§ 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 FTEs Employment (FTEs) and Share of Total (%)

" \
ot tomen 23 NN NN NEEE I N M R R M TN ., — " = m e o o
shareof Total [N 31.9%  32.4%  330%  33.0%  30.6%  30.6%  29.5%  201%  28.8%  27.5%  258%  29.6% oo 4
Annual Change in Share [0 15%  18%  0.0% | -72%  01% | -36% -13%  -11% | -45% | -6.4% | 14.6% 200%
300
Change in Share from 2011 [/ 15% | 34% || 33% | -41% = -41% | -75% | -87% = 97% | -137%  -192% | -7.4% 15.0%
200
Avg Ann. Change in Share [0 15%  17%  11%  -1.0%  -0.8%  -13%  -12%  -12%  -15%  -19%  -0.7% 10.0%
100 5.0%
o — = = =/ = = === - 0.0%
[ Serviced FTEs @ a» ® Share of Total
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2011 to 2022 NON-SERVICED DIRECT EMPLOYMENT
RUTLAND
CALENDAR YEAR
KEY NON-SERVICED ACCOMMODATION
QUARTER
An increase of 3% or more DIRECT EMPLOYMENT IN FULL TIME EQUIVALENTS (FTEs) / PERCENTAGE CHANGES
A Fall of 3% or more JAN FEB MAR | APR AT sue | ave | ser | oct NOV DEC a1 Q2
% Change 2011102022 19.3% | 9.a% | ["265% [ 241% ["301% | 212% | 37.8% || sa9% [Tato% | 234% | 226% [3s0% || 322% 18.6%  252%  453%  26.7%

895.1% 34.3% 10.1% 1.1%
1.7% 2.3% 4.1% 2.4%

% Change 2021 to 2022 801.6% | 861.9% | 1020.0% = 148.5% 25.9% 6.6% 17.1% 20.0% -8.0% -13.3% 6.0% 18.8% 30.6%
Average Annual Change  1.8% 0.9% 2.4% 2.2% 2.7% 1.9% 3.4% 5.0% 3.7% 2.1% 2.1% 3.3% 2.9%

Annual
Change

20110 3133 123 131 142 214 298 303 m E 287 m m 121 m 132 272 m m
2002057 124 131 145 213 284 | sss|  se2|  as0]|  seo|  aaa| 26| 210 [EENER 133 = I
20357 119 124 139 200 278 | sz se B 128 = I
20140315 132 139 157 220 310 ] ser| [ 160 | 230 PR 142 = IEAE
20150 A1 125 131 151 215 308 309 m m 317 165 m m m -1.9% 136 277

20160 A1 126 133 150 215 310 312 m m 327 168 155 m 1.4% 136 279 m

20170 a1 143 216 316 305 374 “ m m m m -0.7% 130 279 m
201831 167 239 368 349 aur]  sa0]  sze|  aes|  we|  si| TR 153 ] a0

PITE) FTES 181 277 408 o] ass]  ses) [ 210 15 [ 206 [BEFT 167 354 [ 190]
201038 16 107 309 us [ e [ wse| s IR 16 3 )
202031 180 266 388 367 | aoa| 07| wre|  ses| 203 LA 157 340

EMPLOYMENT NON-SERVICED ACCOMMODATION
SHARE OF MARKET|R {1 & § 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 FTEs Employment (FTEs) and Share of Total (%)

shareof Total [ 14.6%  147%  140%  152%  147%  145%  14.3%  155%  167%  216%  187%  186% 250 W ' ’, - 00

Annual Change in Share [0 05% | -47% | 85% | -37% -08% -18% | 83% | 80% | 293% | -135% -0.2% 200 * 15.0%

Change in Share from 2011 [/ 0.5% | -42% | 39% | 01%  -07% -24% | 57% | 142% | 47.6% | 27.6% | 27.4% 150 10.0%
Avg Ann. Change in Share [0 05%  -21%  13%  00%  -0.1%  -04%  0.8%  18% | 53% @ 28%  2.5% 100

<0 5.0%

0 —_ = =  0.0%

[ Non-Serviced FTEs @» @» ® Share of Total
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EMPLOYMENT BY:

Less than 3% change

2011 to 2022

MONTH AND QUARTER

DIRECT EMPLOYMENT IN FULL TIME EQUIVALENTS (FTEs) / PERCENTAGE CHANGES

A Fall of 3% or more

IIUH
m
(]

% Change 2011 to 2022

DIRECT EMPLOYMENT

CALENDAR YEAR

QUARTER

TOTAL |% Change
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=
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% Change 2021 to 2022

Average Annual Change
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t is copyright © Global Tourism Solutions (UK) Ltd 2023

2022

2021 Employment (FTEs) and Share of Total (%)

FTEs
7 80 5.0%

1,202 1,574

3.7% 4.7% 60

9.4%  263% 3.0%
40

13.3%  95% 2.0%

13%  0.9% -

[ SFR FTES @ @» ® Share of Total

Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

EMPLOYMENT BY:

KEY

Less than 3% change Q1
A Fall of 3% or more JAN FEB

% Change 2011t0 2022 -10.4% @ -10.1%

% Change 2021t0 2022 | 337.3% | 338.7%

Average Annual Change -0.9% -0.9%

2011 a1 701 664
pxb3 FTES 670 648
plik] FTES 669 659
20141 a1 682 668
20150 a1

2016| - 639
2017 a4 615

2018 a4 684

2019} a4 700

2020 a4 679

20210 a4 144

2022 314 629

Annual Change in Share 0.7%
Change in Share from 2011 0.7%
Avg Ann. Change in Share 0.7%

This report is copyright © Global Tourism Solutions (UK) Ltd 2023

2011 to 2022

MONTH AND QUARTER
STAYING VISITOR
DIRECT EMPLOYMENT IN FULL TIME EQUIVALENTS (FTEs) / PERCENTAGE CHANGES

0.7%

0. 0.
T D

a
w
~N

o
N
(= w
[}
°d
=3
II

!
0
w
g

635

-3
o
'y
=

o
©
o

o
~
o

656

668

621

136

~N
[0 o v
=
~N o = = ~N

597

EMPLOYMENT
SHARE OF MARKET{SP 1) k § 2012

Total Employment | 3133 1,488
share of Total [NE  693%  69.8%

FTEs
1,400 80.0%

lH

[
N

1,200

1,000

STAYING VISITOR DIRECT EMPLOYMENT

CALENDAR YEAR

TOTAL |% Change
Ql

2.4% - -3.6%

QUARTER

1.0%

-0.3% 0.9% 1.8% 0.1%

i --mm

I8  -0.8% 684

)
3 e
S ®
S c
<O

776 1.6% 734

727

1

704

730

682

726

744

597

147

&
g

669

STAYING VISITOR
Employment (FTEs) and Share of Total (%)

X 4

60.0%

800
40.0%
600

400 20.0%

200

0.0%
[ Staying Visitor FTEs @» @» & Share of Total
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

EMPLOYMENT BY:

KEY

2011 to 2022 DAY VISITOR

CALENDAR YEAR

MONTH AND

DAY VISITOR

An increase of 3% or more DIRECT EMPLOYMENT IN FULL TIME EQUIVALENTS (FTEs) / PERCENTAGE CHANGES

Less than 3% change Q1 Q2 “ “ % Change
A Fall of 3% or more JAN FEB TR R VNN yur | Aave | sep | ocr | wov | pec |
% Change 201102022 | -20.7% | -4.2% | 96% | -34.0% | -101% | -4.0% | -3.7% | -32.2% | 18.0% | -347% | -9.4%  12% | -111%
%Change 2021102022 | 90.0% | 65.2% | 50.0% | 33.7% | 97%  5.6% | -35%  -161% | -151% | -99%  -45% | 48% | 102% S ¥
Average Annual Change  -1.9%  -0.4%  09% | -3.0%  -09%  -04%  -03%  -29%  16% | 2%  -09%  01%  -10% &£ &
20110 3133 530 439 514 517 387 374 m 479 370 m m 497 m
2002057 561 459 559 359 358 | a0 aes] [ aas|  aso [REVT
20357 s18 493 512 387 428 a0s [ BE2) | a3 1.6%
20100315 490 476 637 403 398 386 [ sos| 404 [ sso| gz  ase RIS
PIVE] FTES 533 511 719 a61 446 SOl as2|  sas|  aso] 420  seo]  asa|  sos T
20160 A1 612 549 678 420 428 447 487 m 488 m m m m 2.7%
20170 a1 618 568 700 439 448 465 m 575 513 m m m m 4.0%
2018031 % 624 595 722 424 467 asa Y ars|  ss2]|  ass) 79| 25| 55 PR
209315 599 597 735 439 448 o] sos|  ass [ 6os| 3.0%
20200315 604 520 308 30 59 97 IR s
20210315 221 255 376 255 317 ss0 [ZZ) BE 57.4%
20220 3133 420 420 564 341 348 359 m m 437 m m m m 10.2%

EMPLOYMENT
2014 2015

2012 2013 2016 2017 2018 2019 2020 2021 2022

SHARE OF MARKET|R {1 & §

DIRECT EMPLOYMENT

QUARTER

@ |
-5.3% -18.0% -8.1% -13.4%
64.9% 10.0% -11.7% -2.6%
-0.5% -1.6% -0.7% -1.2%
613 432 m
478
DAY VISITOR

Employment (FTEs) and Share of Total (%)

FTEs
- ™ ay

ot ooy 23 R T T RSN VTSN RPN VN IR RO I T .., ==~ 2= T ooy

shareof Total [ 30.7%  30.2%  302%  29.0%  315%  316%  325%  316%  30.3%  27.9%  313%  26.3% oo 25.0%

Annual Change in Share [0 6% -02% | -38% |85% | 04%  29%  -3.0% | -40% | -81% | 122% | -15.9% 200%
300

Change in Share from 2011 [/ 1.6%  -18% | -55%  25%  29% | 59% | 28%  -14% | -93%  18% | -14.3% 15.0%
200

Avg Ann. Change in Share [0 6% -09%  -18%  0.6%  0.6%  10%  04%  -02%  -10%  02%  -13% 10.0%

100 5.0%

o - o e 0.0%

[ Day Visitor FTEs

@ @» ® Share of Total
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STEAM REPORT FOR 2011-2022 - FINAL
RUTLAND

SERVICED ACCOMMODATION
2022

Serviced Accommodation Total

+50 Room
11-50 Room

<10 Room

NON-SERVICED ACCOMMODATION
2022

Non-Serviced Accommodation Total

Self catering
Static caravans/chalets
Touring caravans/camping

Youth Hostels

DISTRIBUTION BY TYPE OF ACCOMMODATION
2022

All Paid Accommodation Total

Serviced Accommodation Share of Total

Non-Serviced Accommodation Share of Total

SEASONAL AVAILABILITY OF BED SUPPLY
2022

All Paid Accommodation Total

Serviced Accommodation

Non-Serviced Accommodation

Est. Beds
57 1,257
1 131
15 779
41 347

Est. Beds
70 4,065
52 1,762
0 164
17 2,091

1 48

127 5,322
45% 24%
55% 76%

JAN FEB

3,680 3,681
1,257 1,257
2,424 2,424

Change on 2021

Est. Beds
+2 0
0 0
0 0
+2 0

Change on 2021

+4 +351
+3 +339
0 +12
+1 0
0 (1]

Change on 2021

+6 +351

MAR APR
3,938 4,484
1,257 1,257
2,681 3,227

Change on 2011
Est. Beds
-27 -29

0 0
+3 +163
-30 -192

Change on 2011
Est. Beds

+1 +977
-7 +502
0 +148
+8 +327
0 0

Change on 2011
Est. Beds
-26 +948

MAY JUN
4,145 4,145
1,257 1,257
2,888 2,888

Non-Serviced Accommodation

6,000
5,000
4,000

(%)
©
2000
2,000

1,000

5,322
1,257
4,065

2022

SEASONAL AVAILABILITY OF BED SUPPLY

1,257
1,257

2,424
2,424

4,145

1,257

2,888

1,257 '

2,681

1,257

3,227
2,888
2,888

3,910
1,257

2,653

STAYING VISITORS

1,257

2022

1,257

3,685
1,257

2,428

1,257

4,053

DEC
3,684
1,257

2,428

ACCOMMODATION SUPPLY

DISTRIBUTION BY TYPE

Serviced Accommodation

1,257

4,065

1,257

2,888

1,257

2,653

1,257

2490
2,820

A,
1,257
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STEAM REPORT FOR 2011-2022 - FINAL
Financial Data Indexed to 2022 Prices
RUTLAND

Report Sections With Historic Financial Data Indexed to 2022 Prices

Sections: Comparative Headlines Visitor Types:  Total
Key Measures Serviced Accommodation
Economic Impact Non-Serviced Accommodation
Sectoral Analysis SFR
Staying Visitor
Day Visitor

Indexation: Indexation to: 2022
2011 139
2012 133
2013 129
2014 126
2015 124
2016 123
2017 120
2018 115
2019 112
2020 109
2021 108
2022 100

This report is copyright © Global Tourism Solutions (UK) Ltd 2023 Report Prepared by: Alison Tipler. Date of Issue: 30/06/23
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STEAM REPORT FOR 2011-2022 - FINAL Comparing 2022 and 2021
RUTLAND 2021 in 2022 prices (1.078)

COMPARATIVE HEADLINES

KEY PERFORMANCE INDICA S BY TYPE OF VISITOR - COMPARING 2022 & 2021 - INDEXED TO 2022

KEY
An increase of 3% or more Staying in Paid Accommodation

Staying with Friends All Staying Visitors Day Visitors All Visitor Types
Less than 3% change Serviced Non-Serviced Relatives (SFR)

Visitor Days| M 0.272 0.170 | 60.3% 0.506 0.398 | 27.2% 0.165 0.102 | 62.3% 0.943 0.670  40.9% 1.242 1141 8.9% 2.186 1.810 20.8%

Visitor Numbers M 0.128 0.079 | 61.6% 0.074 0.059 | 25.7% 0.070 0.041 68.7% 0.272 0.179 | 51.5% 1.242 11411 8.9% 1.514 1.320 14.7%

112.59 85.38  31.9%

Economic Impact £M 47.21 2939 60.6% 38.52 28.60 34.7% 9.511 5.860  62.3% 95.25 63.85 49.2% 54.26 49.82| 8.9% 149.51  113.66 31.5%

Direct Employment | 313 465 310 293 225 74 45 832 579 414 376 10.2% 1,246 955 30.5%
Total Employment| 7= 1,574 1,202 30.9%

PERCENTAGE CHANGE BY VISITOR TYPE AND PERFORMANCE MEASURE - COMPARING 2022 & 2021 - INDEXED TO 2022

Non-Serviced “ All Staying Visitors Day Visitors All Visitor Types
(J
2

KEY Serviced

40.0% e X X 700% N 60.0% ¢ X X 105% X 40.0% N
Visitor Days 80.0% EN ﬁ N & ’ N R ’ N )
3 wn [FS9 o Doy o o
60.0% Q  300% R SR < 100% = 30.0% £
Visitor Numbers 65.0% 40.0% 0.5% %\: 3\: oo\:
40.0% 20.0% ot S e 20.0%
Total Economic Impact 60.0% 20.0% 9.0%
20.0% 10.0% 8.5% 10.0%
Direct Employment 0.0% 0.0% 55.0% 0.0% 8.0% 0.0%
Sectoral Distribution of Economic Impact - £M including VAT Indexed to 2022 Sectoral Distribution of Employment - FTEs

ECEETY ECEETY
11.3% B Accommodation 31.02 1959 58.4% Accommodation 397 282 40.9% ™ Accommodation E
e ® Food & Drink 2695 2128 26.6% Food & Drink 308 240 285%  m Food & Drink 31.9%

11.21 8.904  25.9% Recreation 156 122 27.8%
i B Recreation
¥ Recreation 3066 2520 21.7% Shopping 320 250 23.5%
® Shopping 12.75 10.40 22.6% Transport 65 52| 24.4% M Shopping
112.59 85.38  31.9% TOTAL DIRECT 1,246 955 | 30.5%
: Transport Transport
36.92 28.29 30.5% Indirect 328 247 32.5%

Direct Expenditure Categories 14951  113.66 31.5% 1574 1,202 30.9% Direct Employment Categories
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 KEY MEASURES

RUTLAND 2022 Prices Indexed
Economic Impact - Indexed - Total Visitor Numbers - Total
% Change 2022 Prices £M % Change M
Year on Year Year on Year
2012 -3.8% 201 -4.8%
2013 0.6% 201 -0.1%
201 63% | 01 17%
— S
2017 1.9% 201 2.7%
2018 53% | i) 3 & ] @ @ a 3 @ N 8 0 2018 21% o
) < n ) = n 0 © =) 3 o ) ©
2019 2.1% N N N ] < < < N n o — < 201¢ -1.4% P
i i - - i i i - - o i i
2020 -56.3% 202 -56.2%
- o~ (] < n O] ~N 0 (<)) o - o~ - o (] < n O] N 0 (=) o - o~
2021- - - - - - - - — — N o o 202J- - - — - — - - - - ~ o o
o o o o o o o o o o o o ] o o o o o o o o o o o o
02 35%| N ~ N « ~ ~ N ~ « ~ ~ N i@ & & &8 § § & & N & N & O«
I Economic Impact @» e» |inear (Economic Impact) I Tourist Numbers @» @» [inear (Tourist Numbers)
Visitor Days - Total Total Employment Supported - Total
% Change M % Change ETEs
Year on Year Year on Year
2012 -4.2% 2012 -1.9%
2013 -0.5% 2013 1.8%
01 a3% 200 37% |
2015 81% | 2015 1.9%
2016- 2016 2.3%
2017 2.4% 2017 1.1%
201
8 3% 018 60% ~
2019 0.6% 2018 1.1% g
2020 -55.1% 2020 -51.6%
— ~ ) < n © N o ) =] - ~
S 08 2 F$ 92 g 53 02 2 g ¥ &  mmwm Z N 2 3 2 85 5 2 2 8 F 8
(=) o o (=) (=) o o o o (=) (=) (=) (=] [=] o o [=] [=] o [=] o [=] [=] o
~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ 2022- «~ o~ o~ ~ o~ N ~ N o~ [} o~ [}
I Tourist Days Linear (Tourist Days) I EMPLOYMENT @» e» |inear (EMPLOYMENT)

% Change from 20118} k§ 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
"Linear" = Linear Trendline
Economic Impact - Indexed -3.8% -46.2% -12.3% -

Total Employment -1.9% -43.5%  -20.7% -
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RUTLAND

% Change
Year on Year
2012 -2.1%

2013
2014
2015 -1.9%
2016
2017 -1.6%
2018
2019 0.7%
2020 -65.4%

2021
2022

2012 [Ey@7]
2013 LA

-
=
o
0
—
o
o
N

I Economic Impact

Visitor Days - Serviced Accommodation

000s

% Change
Year on Year
2012 -1.3%

s 5ok
o 10

2015 -1.8%

2016 38% |

2017 -3.1%

s son

2018 0.7%

2020 -65.5%

2011
2012
2013
2014

I Tourist Days

% Change from 2011 i) kE
Economic Impact - Indexed

Visitor Days|

Direct Employment
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2014 |CEEE]

2012
-2.1%
-2.3%
-1.3%
-0.4%

2015 Ryl

2015

2016

2013

2016 [ErkS

2017 [EEXSS

2017

2014

2018 |ElAL;

2018

2015

2019 LRz

2019

@» e» |inear (Economic Impact)

Linear (Tourist Days)

2016

2020 A

2021

2017

2021 |pAki)

Economic Impact - Indexed - Serviced Accommodati Visitor Numbers - Serviced Accommodation

2022 Prices £M

2022 y@il

2022

2018

2011 to 2022 SERVICED KEY MEASURES
2022 Prices ACCOMMODATION Indexed

% Change 000s

Year on Year

201 -2.3%
201:

2014

201 -4.9%
201¢  2.0%
201 -4.4%
201¢
201¢  0.8%
202( -64.6%

202:
202

i8
2011
2012
2013
2014
2015
| 2016
2017
2018
2019
2020 RS
2021
2022

I Tourist Numbers @» |inear (Tourist Numbers)

Direct Employment Supported - Serviced Accommodation

% Change ETEs
Year on Year
2012 -0.4%

s A
2014 37%
2015 -5.5%
2016 2.3%
2017 -26%

2018 a6% |

2018 0.0%

2020 -53.8%
-
e

2022

-
(=]
n
o
-l
o
(o]
-

I EMPLOYMENT @» [inear (EMPLOYMENT)

2019 2020 2021 2022

"Linear" = Linear Trendline
57.8%  -227%  282%

-60.8%  -36.7% 2.3%

-582%  -29.1%  13.6%

-51.2%  -35.9% -3.9%
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RUTLAND

Economic Impact - Indexed - Non-Serviced Accommodation Visitor Numbers - Non-Serviced Accommodation

% Change 000s
Year on Year

% Change
Year on Year
2012 -3.1%

2013 -2.6%
2014
2015
2016
2017
2018
2019
2020
2021
2022

2012 [plR:H]
2013 [pdik7]

0
g
i
~
-
el
o
N

I Economic Impact

Visitor Days - Non-Serviced Accommodation

000s

B
e
3.0%
e
%
s
-45.6%
oz
S

% Change
Year on Year
2012 -2.6%

2013 -2.7%

o
—_
2016 3% |

2017 3.0%

2011
2012
2013

I Tourist Days

% Change from 2011 i) kE
Economic Impact - Indexed

Visitor Numbers

Visitor Days|

Direct Employment
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2014 k¥

2014

2022 Prices £M

2012
-3.1%
-2.3%
-2.6%
-1.4%

2015 |pZ%7]

2015

2016 AR

o
i
o
~N

2013

2017 AL

2018 [l APl

2019 [ELRY

2020 [k

@» e» |inear (Economic Impact)

2017

2014

2018 EILyRI

2019 EINE]

Linear (Tourist Days)

2015

2016

2020

2021 |pA:H:)

2021

2017

2022 [ei:R:y

2022

2018

2011 to 2022 NON-SERVICED KEY MEASURES
2022 Prices ACCOMMODATION Indexed

201 -2.3%
201: -1.5%
2014
201!
201¢
201%
201¢
201¢
202( -45.7%
202:
202

-2.3%

2012 EE)

H
2011
2013 N[
2014
2015
| 2016
2017
2018 LXE
2019
2020
2021
2022

I Tourist Numbers @» |inear (Tourist Numbers)

Direct Employment Supported - Non-Serviced Accommodation
% Change ETEs

Year on Year

2012 -14%
2013 -2.9%
2014 125% |
2015 -19%
2016 1.4%
2017 -07%

2018 148% |
o261
2020 -37.5%

s S
2022 306% |

=

| 2016 [PEl

I EMPLOYMENT @ |inear (EMPLOYMENT)

2019 2020 2021 2022

"Linear" = Linear Trendline
-12.8%

-24.0%
-20.4%
-16.6%
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RUTLAND

Economic Impact - Indexed - SFR

2022 Prices £M

% Change
Year on Year
2012 -4.1%

2013 -11%
2014 0.8%
2015 18%
2016 12%
2017 26%
2018 33% |
2019 14%
2020/ -51.1%

2021 340% |

2022

I Economic Impact

Visitor Days - SFR

000s

% Change
Year on Year
2012 -4.1%

2013 -11%
2014 0.8%
2015 18%
2016 13%
2017 2.6%
2018] 33% |
2019 15%
2020/ -51.1%

2021 340%
o

2011
2012
2013
2014

I Tourist Days

% Change from 2011 i) kE
Economic Impact - Indexed

Visitor Numbers

Direct Employment
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2012
-4.1%
-4.1%
-4.1%
-2.4%

2015

2016

2013
-5.2%
-5.1%
-5.2%
-1.1%

2017

2014
-4.4%
-4.3%
-4.4%
-1.6%

2018

2019

Linear (Tourist Days)

2015
-2.7%
-2.6%
-2.7%
-1.1%

2016
-1.5%
-1.4%
-1.5%
-0.6%

@» e» |inear (Economic Impact)

2020

2021

2017
1.1%
1.1%
1.1%
2.7%

2022

2018

2011 to 2022

% Change

201
201:
2014
201!
201¢
201%

o1 3%

201¢

202(| -51.3%

__—
e

202

Year on Year

-4.1%
-1.1%
0.8%
1.8%
1.2%
2.6%

1.4%

2022 Prices

2011

2012

KEY MEASURES
Indexed

Visitor Numbers - SFR

2013
2014

I Tourist Numbers

% Change
Year on Year

2012

2013
2014
2015

2019

-2.4%
1.3%
-0.5%
0.5%

2011

2012

000s

2015

(=]
o3
o
(=)
(=}
-
o
N
-

2017
2018 QL)
2019
2020 pEIR:L)
2021 WL
2022

@» |inear (Tourist Numbers)

Direct Employment Supported - SFR

<
o
o
-l
o
(V]

I EMPLOYMENT

2020
-48.2%
-48.4%
-48.2%
-45.9%

2021
-30.6%
-33.2%
-30.6%
-31.2%

2022

2014 |

FTEs

2015

2017
2018 | 74!
2019
2020 | =k
2021 |
2022

@ Linear (EMPLOYMENT)

"Linear" = Linear Trendline
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RUTLAND

Economic Impact - Indexed - Staying Visitor Visitor Numbers - Staying Visitor

% Change
Year on Year
2012 -2.6%

2013 1.8%
2014
2015 0.6%
2016
2017 0.8%
2018
2019
2020
2021
2022

Visitor Days - Staying Visitor

% Change
Year on Year
2012 -2.5%

2013 0.2%

o 030

2015 1.5%

2016 30% |

2017 0.8%

ois s
2018 55% |

2020 -53.3%

8
&

2011 |CrA:E)
2012 [E#0)
2013 |GrN)

I Economic Impact

2011
2012
2013

I Tourist Days

% Change from 2011 i) kE
Economic Impact - Indexed

This report is copyright €

Direct Employment

Global Tourism Solutions (UK) Ltd 2023

2014 WLXX]

2014

2022 Prices £M

2012
-2.6%
-2.8%
-2.5%
-1.2%

2015 iR

2015

2016 |aRe]

000s

2016

2013

2017 [fE0E)

2018 [:ER

2019 [:ER:

2020 [gLRit

@» e» |inear (Economic Impact)

2017

2014

2018 ik}

Linear (Tourist Days)

2015

2016

2020 RCEERY

2021 |CEE:S)

2021

2017

2022 |EERL)

2022

2018

2011 to 2022 KEY MEASURES
STAYING VISITOR
2022 Prices Indexed

% Change 000s

Year on Year

201 -2.8%
201:
2014
201! -1.3%
201¢  0.9%
2017 -11%
201¢

201¢
202( -56.6%
202:
202

2011
2012
2013
2014
2015

| 2016
2017
2018
2019
2020
2021
2022

I Tourist Numbers @» |inear (Tourist Numbers)

Direct Employment Supported - Staying Visitor

% Change ETEs
Year on Year
2012 -0.8%

2013 1.6%
2014 57%
2015 -3.9%
2016 1.9%

2017 -1.5%

2018 76% |

2019

2021 | s

-]
L)
©o
o
N
o
(3]

2011
2012
2013
2014
2015
2017
2018
2019
2022

o
-l
o
(o]
-

I EMPLOYMENT @» [inear (EMPLOYMENT)

2019 2020 2021 2022
"Linear" = Linear Trendline

423%  61%  40.1%
497%  -206%  142%
-388%  -6.0%  325%
411%  -213%  10.4%
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 KEY MEASURES
DAY VISITOR

RUTLAND 2022 Prices Indexed
Economic Impact - Indexed - Day Visitor Visitor Numbers - Day Visitor
% Change 2022 Prices £M % Change M
Year on Year Year on Year
2012 -5.1% 201 -5.1%
2013 -0.9% 201 -0.9%
2014 1.1% 201 11%

201!
201¢

2015
2016

2017 201
o 13 Il Y KR B OER BN KB R KR — g
B - 0 ~ 0 n N =} - - (=} ) < ¢ -21% 2

2% © A n n © © ~ ~ © 17} < n 201 ©

2020 -56.1% 202( -56.1%
- o~ o < n ) N (-] (<)) o - o~ - ~ o < n o N 0 =) o - o~

2021- - - - - - - - — — N o o 202J- - - — - — - - - - ~ o o
o o o o o o o o o o o o ] o o o o o o o o o o o o

w0 8% N ~ N « ~ ~ N ~ « ~ ~ N wli#l & & &8 § § & & N & N &«
I Economic Impact @» e» |inear (Economic Impact) I Tourist Numbers @» @» [inear (Tourist Numbers)

Visitor Days - Day Visitor Direct Employment Supported - Day Visitor

% Change M % Change ETEs
Year on Year Year on Year
2012 -5.1% 2012 -3.4%
2013 -0.9% 2013 1.6%
2014 1.1% 2014 -0.2%
2o 1194 | e
2016- 2016 2.7%
2018 1.3% o 2018 2.8%
N 3
2019 -2.1% P 2018 -3.0% o
2020 -56.1% 2020 -55.5%
- (o] o™ < n (-] ~N o] [=)] o - o -]
- - - - — e - - = N o o 2021 57.4% | pa
o o o o =] o <] o o o =] o g
N N N N [ N N N N N N N zozz-
I Tourist Days Linear (Tourist Days) I EMPLOYMENT @» e» |inear (EMPLOYMENT)

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
-5.1%  -5.9%  -4.9% -50.5% -19.1%  -11.9%

Direct Employment -3.4% -1.8% -2.1%

"Linear" = Linear Trendline

-50.5% -19.1% -11.9%
-50.5% -19.1% -11.9%
-48.7% -193% -11.1%
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 SECTORAL ANALYSIS
RUTLAND 2022 Prices Indexed

SECTORAL DISTRIBUTION OF ECONOMIC IMPACT - £M INCLUDING VAT INDEXED TO 2022 2022 SECTORALDISTRIBUTION OFECONOMIC

SECTOR / YE 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 IMPACT - £M INCLUDING VAT INDEXED TO
- 2022
Accommodation’ £M 16.36 15.91 16.48 18.36 18.32 18.96 19.29 21.10 22.50 9.974 16.41 25.85 Accommodation
Food & Drink £M 21.03 20.24 20.29 21.43 22.71 23.47 23.82 24.94 25.21 11.64 17.83 2246 ) (17.3%)

Indirect Expenditure .

8.798 8.455 8.481 8.989 9.512 9.837 9.969 10.43 10.54 4.837 7.458 9.342 (24.7%) 75 853 Food & Drink
. 15.0%
Shopping £M 25.18 24.11 24.04 25.07 27.11 28.03 28.64 29.67 29.72 13.16 21.11 25.55 36.918 \ ( )
Transport £M 10.08 9.639 9.579 10.07 10.81 1117 11.42 11.92 12.06 5.477 8.714 10.63 22.458

Direct Revenue 81.45 78.35 78.87 83.91 88.46 91.46 93.14 98.05 100.03 45.09 71.52 93.83

VAT £M 16.29 15.67 15.77 16.78 17.69 18.29 18.63 19.61 20.01 7.110 13.86 18.77 0.342
VAT 18.765 °
Direct Expenditure £M 97.74 94.64 100.69 109.75 111.77 117.66 120.03 85.38
| o77al  9a02l oned] s00eol s0sas] s0srs| susrl swrssl se00sl saaof sssafl 1120 [N o recrention
Indirect Expenditure £M 31.84 30.62 30.70 32.52 34.47 35.61 36.42 38.43 39.36 17.52 28.29 36.92 (6.2%)
Transport (7.1%) Shopping
(17.1%)
SECTORAL DISTRIBUTION OF EMPLOYMENT - FTES 2022 SECTORAL DISTRIBUTION OF EMPLOYMENT
NI (o JAYI N 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 - FTES
Accommodation| FTEs 431 427 427 441 410 416 402 424 435 253 282 397 Accommodation (25.2%)
Food & Drink FTEs 286 280 288 300 314 322 329 350 349 161 240 308
397
Recreation FTEs 145 142 146 153 160 164 167 178 177 81 122 156
Shopping FTEs 312 304 311 320 342 351 361 379 376 166 259 320 [Indirect Employment Food & Drink
(20.8%) (19.6%)
Transport FTEs 61 60 61 63 67 68 71 75 77 34 52 65 328 308
Indirect Employment FTEs 280 274 282 294 308 316 325 348 358 162 247 328
156
Transport (4.1%)
Recreation
9.9%
320 (9.9%)
Shopping
(20.3%)
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022
RUTLAND 2022 Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEAR
KEY TOTAL
An increase of 3% or more ECONOMIC IMPACT £M - INDEXED T 2 / PERCENTAGE CHANGES

ECONOMIC IMPACT
Indexed

QUARTER

Less than 3% change Q1 Q2 “ “ % Change
A Fall of 3% or more JAN FEB TR R VNN yur | Aave | sep | ocr | wov | pec | a1 Q
% Change 201102022 -14.1%  -2.4% | 20.5%  -0.6% | 31.6% | 17.7% | 36.5% || 25.0% | 36.2% | -8.0% | 95% | 165% | 15.4% 18% | 15.7% | 316% | 58%
%Change 2021102022 | 199.1% | 167.9% | 152.2% | 152.7% | 67.5% | 7.5% | 142% | 68%  -72%  -56% 03% | 128% | 315% S & |1689% | 55.9% | 49%  20%
Average Annual Change  -1.3%  -02%  19%  -01%  29%  1e% | 33%  23% | 33%  -07%  09%  15%  14% £ &  02%  14%  29%  05%

29.52 33.62
27| 08 T IR
29.41 31.08 mm
30.52 33.03 m
32.61 35.11 mm
34.12 35.36
s s D EED
35.18 38.62 m
352 o BEDEED
x5 s BED D
na | s IR EED

8.607 8.778 12.65 11.95 14.55 1241 17.86 E d .51 o 30.04 38.91 mm

SHARE OF MARKET|R {1 & § 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 M Economic Impact by Year and Share of Total
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STEAM REPORT FOR 2011-2022 - FINAL

RUTLAND

ECONOMIC IMPACT BY:

KEY

| Anincrease of 3% ormore

Less than 3% change Q1
A Fall of 3% or more JAN FEB
% Change 2011 to 2022 | -26.4% -8.8%

% Change 2021t0 2022 | 369.6% | 469.6%
Average Annual Change  -2.4% -0.8%

2ouFl 26 sass
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Change in Share from 2011
Avg Ann. Change in Share
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SERVICED ACCOMMODATION
ECONOMIC IMPACT £M - INDEXED TO 2022 / PERCENTAGE CHANGES

I
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I

2011 to 2022 SERVICED ECONOMIC IMPACT
2022 Prices ACCOMMODATION Indexed
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TOTAL |% Change
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STEAM REPORT FOR 2011-2022 - FINAL 2011 t0 2022 NON.SERVICED ECONOMIC IMPACT
RUTLAND 2022 Prices ACCOMMODATION Indexed

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEAR
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_ ECONOMIC IMPACT £M - INDEXED TO 2022 / PERCENTAGE CHANGES
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 ECONOMIC IMPACT
RUTLAND 2022 Prices Indexed

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEAR

KEY

_ ECONOMIC IMPACT £M - INDEXE 022 / PERCENTAGE CHANGES
TOTAL |% Change
Ql

QUARTER

MAR DEC

A Fall of 3% or more JAN FEB
% Change 2011t0 2022 2.1% 1.3%

| pec |
1% %
% Change 2021t0 2022 | 1172.7% | 1184.6% | 917.2% -86%  -5.5% 326%

Average Annual Change  0.2% 0.1% 1.3% 1.0% 1.5% 0.9% 1.5% 1.5% 1.7% 1.0% 1.6% 1.9% 1.1%
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2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 = 2022 4, Economiclmpact by Year and Share of Total
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All VisitorTypesm 113. 6.0%
Share of Total 65%  65%  64%  61%  58%  57%  58%  56%  56%  63%  52%  6.4% 800 5.0%
Annual Change in Share 03%  -L7% | 51% | 36% 2%  06%  -20%  -0.7% | 1.8% | -17.8% | 234% 600 4.0%
Change in Share from 2011 [/ -03%  -20% | -7.0% | -10.3%  -122% | -11.6%  -13.4% | -13.9% | -3.7%  -209%  -2.4% 00 3.0%
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ECONOMIC IMPACT
Indexed

STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022
RUTLAND 2022 Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEAR

STAYING VISITOR

KEY STAYING VISITOR

_ ECONOMIC IMPACT £M - INDEXED TO 2022 / PERCENTAGE CHANGES
Less than 3% change Ql “ TOTAL |% Change

A Fall of 3% or more JAN FEB DEC

QUARTER

% Change 2011to0 2022 -3.9% 0.7%

% Change 2021t0 2022 | 660.5% | 630.1%
Average Annual Change -0.4% 0.1%
2000 a1sa  aass asa
2012m 3.646 3.826 4.898
2013m 3.673 4.088 5571
2014m 3.667 3.976 5.729
2015m 3.908 4.027 5.564

3.914 4.128

1337
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ECONOMIC IMPACT - INDEXED TO 2022 STAYING VISITOR

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 = 2022 4, Economiclmpact by Year and Share of Total
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Annual Change in Share 12%  12% | 42% | -47% @ -01%  -11% | 34% | 35%  -02%  -01% | 134% 40.0%
60.00

Change in Share from 2011 [/ 12%  25% | 68% | 17%  L16%  04% | 39% | 75% | 72% | 7a% | 214% 30.0%
40.00
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STEAM REPORT FOR 2011-2022 - FINAL 2011 to 2022 DAY VISITOR ECONOMIC IMPACT
RUTLAND 2022 Prices Indexed

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEAR
KEY DAY VISITOR

QUARTER

An increase of 3% or more ECONOMIC IMPACT £M - INDEXED TO 2022 / PERCENTAGE CHANGES
Ql

A Fall of 3% or more JAN FEB mMAR | apR | mavy | un | TR O R Q
% Change 201102022 | -21.4% | -5.1% | 86% | -346% | -10.9% | -49% | -45% | -32.9% | 17.0% | -353% | -102% 03% | -11.9% -62% -187%  -9.0%  -14.2%
%Change 2021102022 | 95.3% | 69.9% | 542% | 311% || 7.5% | -7.5% | -5.4% | -17.7% | -168%  -1.7% | 64% 27% | 89% T & | 696% | 7.8% | -13.4% -45%

Average Annual Change  -1.9%  -0.5%  08% | -3.0%  -10%  -04%  -04%  -3.0%  15% | 2%  -09%  00%  -11% £ &  -06% -17%  -08%  -13%

2011m 5.838 4.839 5.670 5.702 4.267 4.116 d o 16.35 14.08 m
2012m 6.074 4.970 6.057 3.884 3.871 4318 4.477 5 -5.1% 17.10 12.07 m
2013m 5.466 5.209 5.406 4.087 4.517 4.276 5 -0.9% 16.08 12.88 m
2014m 5.240 5.091 6.816 4.310 4.254 4.136 1.1% 17.15 12.70 m

2015m 5.778 5.536 7.792 5.000 4.833 4.537 11.9% 19.11 1437 15.79 1631

3.5% 20.08 14.15
3.3% 20.46 14.67 17.3
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6460 6442 7028 4738 asss  asos [ENID [ 6233 3053 e 2w 2083|1438 TN
6.555 5.647 3.346 0.325 0.645 1.058 m d -56.1% 15.55 2.027
2.349 2.703 3.992 2.845 3.537 4.234 4 63.3% 9.045 10.62 m
4.587 4.592 6.156 3.729 3.802 3.916 m m m X m 8.9% 15.34 11.45
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 = 2022 4, Economiclmpact by Year and Share of Total
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