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The place to go for business growth

Your go-to for
business growth

Funding advice | Adviser support |
Guidance for start-ups | Support by industry

Amy Clark

amy.clark@bizlincolnshire.com
07825 262824



Tourism

Committee —

Aim: to develop and grow a sustainable tourism economy in Rutland through
brand awareness, income generation and partnership working

Discover Rutland sits within and is supported by RCC,

Rutland
County

Cetnel Discover Rutland activity is determined by the Tourism

Discover Committee, made up of volunteers from local businesses

Rutland
Tourism Members benefit from DR marketing and support

Committee through an annual subscription which funds the brand,

Tourism Lead, Map-pads, Mini Guides & more

Discover 2020-2025 Tourism Strategy Primary Objectives

Rutland
Members »  Stimulate & Support the Rutland Offer

» Recognise & Attract Rutland’s Key Audiences
»  Ensure a Sustainable Future for Tourism in Rutland
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Overview Rutland STEAM results 2022
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Overview

Discov;r d\
Economic Impact - Historic Prices - £M - Share of Total

TOTAL TOTAL -
£149.51m 1.51m 5%

Visitor Numbers - 2022 - M - Share of Total

Serviced

Non-Serviced

Serviced
Non-Serviced

82%

Staying Visitor Staying Visitor

Day Visitor

26%

Highest percentage of staying visitors we’ve seen; previous year's average 14%



Finances

Brief Financial Overview 2023/24

Income (around 29k) Outgoings (around £33k)

. Membership £22,000 - Essential Running Costs £15,000
. Profit share from visitor guides £ 2,000 - Marketing Assets £10,000
. Fundraising Ball £ 4,900 - Marketing Assistance £ 8,000

%8 Submitted bid for UKSPF funding




e 228,000 users in the past 12 months
Top Pages

Rutland Water
Home

Walks & Trails
Events
Oakham
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Social Media

#Love Rutla nd | i POST ‘ ) & GUIDES &) REELS

#FeatureFriday
Business Reels
Blogs

Prize draws

12 Days of Christmas

We have an audience of over 15,000 following
DR Social Media
channels;



Campaligns

@ * DISCOVERRUTLAND  (F e
FOOD & DRINK WEEK

BRO-0HSTEMER N

Celebrate local food
& drink in Rutland ‘
‘The County of Good Taste' fug <
IOP 3 THINGS TO DO Events, promotions and special
menus throughout the week

Tourism Week
18-27 March 2022

!

12 DAYS OF
CHRISTMAS
GIVEAWAY

- IN AND AKOUND RUTLAND
THIS JUNE

Jg Rutiand ))




Rutland could be the new
Cotswolds

With this new hotel, England's smallest county
is beginning to make a lot of noise

Small fortunes

Pancy having atwu-centre break? Maybe Nice and Marsaiio?

Rome and Franar? "nns.n.nms\_ petapse Then again,
i and O e Jenkins repons.

Discover
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Hotel review: First in at England’s
most exciting new boutique stay

Gourmet Scotch eggs, fly fishing and a boules court all feature at
Barnsdale, Rutlands latest intimate hotel arrival, in a former Georgian
Thunting lodge

THE SUNDAY TIMES

THE TIMI

With water sports, cycling and idyllic En

NATIONAL
GEOGRAPHIC

TRAVEL

A UK break in Rutland — waterside
adventure in England's smallest

county

weekend guide
22 memorable
mini-breaks
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THE COUNTY OF GOOD TASTE
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www. discover-rutiand.co.uk
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THE COUNTY OF GOOD TASTE

WWW.DISCOVER-RUTLAND.C0.UK
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Otters Fine Foods

Lily and Honey Bakery iz
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Warner’s Traditional Sweets

Rutland Rapeseed Oil
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Water Fruit Farm
Baines Bakery
ngham Fine Foods
Uppingham Cellar
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Smokehouse Multum Gin

Parvo
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iy Sacrewell
Farm Shop
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CICLE TRALLS %

NORTHERN ROUTE begins at Rutand Garden Vilage YD
and covers 24 miles, with a shorter 14 mile option

SOUTHERN ROUTE begins at Normanton Car Park D
and covers 23.7 miles.

Blueberry Wine

W
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SPRING SUMMER 2023

Follow the QR Code to Our Website
Handy Maps Inside

- \ il el e
DATES FOR YOUR DIARY = YOUR 5 PAGE GUIDE TO WHAT'S ON
Complimentary Visitor Guide
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Merchandise

DR Premium Hoodie with DR Kid's Hoodie with white
navy design design
£4500 £30.00

DR Kid's Polo with white DR Kid's Polo with navy DR Beanie with navy design DR Beanie with white design DR Sweatshirt with leopard DR Sweatshirt with leopard
design design and white design and black design
£12.00 £12.00
£22.00 £22.00 £30.00 £30.00
Prices inc. VAT if appl. Prices inc. VAT if appl.
Prices inc. VAT if appl. Prices inc. VAT if appl. Prices inc. VAT if appl. Prices inc. VAT if appl.
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0% Anglian Water Update

New Events in 2023

Visitor Numbers by Calander Year

Night Fishing oo
Competition

New Years o
Day Dip "




Opportunities

Submitted a Visitor Economy Business Case bid to RCC
for the following initiatives, amongst others;

Creation of 360 degree video tours
Implement a network of e-bikes
Create new heritage trail boards
Elevate event opportunities

s w N

Hopefully we can update you soon!



» Stimulate & Support the Rutland Offer
} > Recognise & Attract Rutland’s Key Audiences
B > Ensure a Sustainable Future for Tourism in Rutland

We will be working to develop a
Destination Management Plan for Rutland post 2025 in
conjunction with Destination Lincolnshire as part of a new
Local Visitor Economy Partnership [LVEP].
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